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Estabitshed 1877 


quote 
other 
mills’ 
customers 


or meet 
their prices 


We accept such trade 
only when it comes to us 
unsolicited at full prices. 


“BIG 
JO 


We are not seek- 
ing new trade. 


“Big Jo’’ isnot a CHEAP flour 
It ts made from the best wheat 
and is of superior quality 
Buyers and consumers appre- 
clate this. 
Though we charge @ good price 
for Jo,"” insuring a fair 
profit, we have a demand for it 
in excess of our capacity. This 
is why we have 

offer." 


‘Made only by the 


Wabasha Roller 
Mill Co. 


Wabasha, Minn. 


HYDE. President 
J @ LAWRENCE. Manager 


We do not 


WABASHA ROLLER MILL CO. 


WABASHA 


INTERIOR VIEW OF THE GENERAL OFFICE 


EVERYONE WITH BIG JO 
TREATS YOU AS A FRIEND 


> VERYONE from millhand to presi- | MR. WEBB LOOKS UP TO GREET A VISITOR 

~dent in the Big Jo organization has 
your interest at heart. They are proud 
of Big Jo and of you who have helped 
to make it “Best in the World.” This 
tradition established by James G. Law- 
rence as founder of the mill is success- 
fully carried forward by the president, 
W. B. Webb, who has been active in 
the management since 1910. 


Shown at the left is perhaps the 
most unusual advertisement ever 
published by any flour mill. It ap- 
peared in the Northwestern Miller, 
March 24, 1909. 


MINNESOTA 


rt 


Reinders Bros. Expands 
and Modernizes Feed Plant 


an outstand- 
ing success, Reinders 
Bros., Elm Grove, Wisconsin 
decided on an extensive ex- 
pansion and modernization 
program which would enable 
them to annex new custom- 
ers and broaden their trading 


territory. 


Recently completed, their 
new plant classifies them as one of the — such Strong-Scott equipment as Pneumatic 
largest dealer-manufacturer combinations in Attrition Mill; Feeder, Scalper and Mag- 
the country. netic Separator, Molasses Feed Mixer; Head 


Completely equipped and built with a Drives; Buckets; Legs; Belts; Sackers, etc. 
view of securing a maximum of simplicity 
it will pay you to find out all about 
Strong-Scott equipment. Sent 
FREE upon request. 


Everything Jor Every Mill, Elevator 


in operation and efficiency they had installed 


and Feed Plant 
The Strong-Scott Mfg Co. (STRING 
Minneapolis Minn. Great Fals Mont. \§f 


FRED H. CHASE, Representative 


Box 124 Oshkosh, Wis. Telephone 8187 
View showing 4 
Pneumatic j 
Attrition Mill 
and Feeder, 
Scalper and 


Magnetic Separator 


View showing 
Molasses 
Feed Mixer. 


Designed and Built by T. E. IBBERSON CO., MINNEAPOLIS 
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CAMEL 


WHEAT MIXED FEED 


for 


Poultry - Dairy Cows Pigs 


“All in one bag”’ 


Minneapolis, Minn. 


EXCELSIOR 
MILLING COMPANY 


Minneapolis Minnesota 


Now! MOLASSES 


in BLOCK Form 


Here’s a new and steady profit 
maker for you to handle. Lapp’s 
Mineralized Molactas Block 
supplies livestock with molasses 
and minerals in a handy, easy- 
to-feed form. It will not dissolve 
in rain or attract flies. 


RICH IN MINERALS and VITAMINS 


Lapp’s Mineralized Molactas Block contains dried 
molasses and yeast solids after alcohol is removed. 
It is also rich in minerals including bone phosphate 
of lime, potassium iodide, iron oxide, bone charcoal, 
sucrose, anise and copper sulphate. The blocks are 
so concentrated that the animals obtain liberal 
portions of the ingredients by licking. 


Write for full details and prices today! 
A Product of 


WE SPECIALIZE: IN CONCENTRATES 


Nevado, Iowa 
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FRANKE GRAIN CO. 


ESTABLISHED 1892 


Jobbers of... 
Wheat Gnan 
Wheat 
Rye Middlings 
Malt Sprouts 
@newens Grains 
Linseed Meal 
Soybean Meal 
Oatfeed 


GRAIN AND STOCK EXCHANGE 


MILWAUKEE 


Take a Load off Your Mind 


NEW Free 


BOOKLET 


TELLS HOW 
TO MIX SMALL 
QUANTITIES OF 


IODINE AND 
MANGANESE 
In Your Feeds Safely at Low Cost 


OR profitable production, poultry and farm animals need 
small amounts of manganese and iodine in their feeds. 
Now you can mix these two minerals in feeds as easily 
as you mix ground limestone. New booklet gives you 
complete information. Write for your free copy today. 


IODIZED CALCITE— potassium iodide of the finest quality 
combined with calcite flour. Mixed fresh to your order— 
no loss of iodine due to storage. 


MANGANESED CALCITE— manganese combined with calcite 
flour in the exact ratio you desire. 
MANIODIZED CALCITE— manganese, iodine, and calcite flour 


accurately combined by a process which eliminates loss 
by volatilization. Write Dept. 785 


LIMESTONE PRODUCTS CORPORATION 


Newton, N. J. 
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The Finest Birds Years 
Turkey Raising 


Results that PROVE the 
efficiency of feeds and 
mashes made 


HUBBARD SUNSHINE 
Thad 


These splendid birds are part of the flock of 2500 raised this year 


by Mr. Broertjes of Crown Point, Indiana 


HUBBARD MILLING CO. 
Mankato, Minnesota 


July 31, 1939 


Gentlemen: 

This flock of 350 turkeys was hatched on March 7. 
Toms now weigh 17 to 19 pounds and hens 10 to 12 
pounds. At the rate these birds are putting on flesh 
they should be fully finished by Sept. l—so we hope 
to cash in on an early market. 


We are having equally good results on all our turkeys 
in a flock of 2500. This is our first season feeding The 
HUBBARD SUNSHINE Way. We have been raising 
good turkeys for eight years but this flock is the best 
yet and has made the best gains of any we have 
ever had. 

Yours very truly, 

John J. Broertjes 

Crown Point, Indiana 


THE ORIGINAL 
ALL -PURPOSE 
CONCENTRATE 


Mr. Broertjes is a well known turkey raiser with 
years of practical experience. His dealer is W. H. 
Aiman of LeRoy, Indiana, who makes his feeds and 
mashes The HUBBARD SUNSHINE Way. Mr. 
Broertjes’ letter is similar to hundreds in our files and 
proves that the actual performance of a feed deter- 
mines its value. Each year thousands of feeders mar- 
ket better turkeys, poultry, hogs, and beef cattle that 
have been fed The HUBBARD SUNSHINE Way. 


That’s why it pays and pays big to sell feeds and 
mashes made The HUBBARD SUNSHINE Way. 
You, too, can build up your feed volume and increase 
your profits—so—send in the coupon below for com- 
plete information on the HUBBARD SUNSHINE 
Plan for feed manufacturers. 


HUBBARD MILLING CO., Mankato, Minn. 

Gentlemen: Please tell me how I can increase my feed busi- 
ness and Make More Money The HUBBARD SUNSHINE Way. 
I have a mixer Yes ( ) No( ) 

I have a grinder Yes ( ) No ( ) 


HUBBARD MILLING CO. 


Ambridge, Pa. 
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how to solve problem of 


Handling Credit 


through service to customers 


HIS matter of credit is a serious 
and delicate subject. Best of 
friends may become worst of 
enemies, easier through strained 
credit relations than any other way. 
Why? Because you have one type 
of customer who may have a No. 1 
credit rating, and is a perfectly safe 
risk, but is positively insulted when 
asked for money or dunned by little 
remarks written on his statement by 
way of reminders. There is another 
type who is always a little hard 
pressed and who considers that the 
feed dealer is making plenty of 
money; so he pays up the other fel- 
low first. As a rule this type has to 
be pounded with letters and per- 
sonal calls until it becomes really 
distasteful to ask him for money. 
Then there is a third type of cus- 
tomer who is simply a deadbeat. 
First, let me say a few words 
about this last type because it can 
and should be disposed of in the 
quickest way possible. This isn't 
really a matter of credit but rather 
of poor business on your and my 
part. This type generally comes 
into your store with cash for a few 
times until one day he comes in 
when you are away. Your clerk 
has seen this man come in a few 
times and always pay for his feed 
_on delivery so when today he 
orders about $30.00 worth and sud- 
denly finds that he is short about 
$10.00, your man lets him have the 
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merchandise. The customer, of 
course, promises faithfully that he 
will return in the morning with the 
balance. Then is the time to chalk 
up your loss and forget it. But do 
we? Or do we figure that by play- 
ing along we will get a little more 


H. T. Raymond, Jr., Raymond Bros., Nat- 
tick, Mass., has discovered a successful 
way to handle credit through special 
services which he extends to his trade. 
He explained his plan in a recent talk 
before a gathering of feed dealers at 
State college, Amherst, Mass. The first 
installment of his address is published 
herewith and the second is to follow in 
October. 


of that cash business and perhaps 
get back that $10.00 and, b>fore 
we're through, we generally throw 
another $10.00 after the first. 

Now don’t blame your clerk al- 
together for this mistake, but how 
are you going to overcome it? 
Surely you're not going to stop all 
credit sales just because you can't 
be there to pass on each one dur- 
ing the day but you can be positive 
that no credit is allowed to any 
customer while you are away that 
has not been listed as approved in 
your ledger. True, once in a while 
you will lose a little business be- 
cause some new customer comes 
in and fails to understand the 
necessity of reference investigation. 


But almost always after investiga- 
tion you will be glad that you 
didn't jump too soon. 

Now the second type is the one 
that we sometimes find it difficult 
to ask for money. This account you 
know is good for the money but 
he is terribly slow at times. He is 
apt to get behind a month and just 
can't seem to get caught up. In- 
variably you will find that all of 
the feed dealers are chasing this 
account for business because they 
know the money is good and event- 
ually they will collect. We will as- 
sume that this account is primarily 
your account. He buys most of his 
feed from you and, therefore you 
are probably the only dealer carry- 
ing any sizable account against 
him. Other dealers offer him cash 
prices for his grain because they 
know that what little feed he buys 
outside he will more than likely 
pay cash. As a result this customer 
is continually complaining that you 
are charging him two or three dol- 
lars more for your grain than so 
and so charged him this week for 
their grain. You find it hard to con- 
vince him that the cost of carrying 
his account is the difference. 

We have created for this type 
a weekly pay as you go basis, 
whereby, the salesman calls on him 
Wednesday and receives an order 


(Continued on Page Thirty-four) 
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Manufactared bY 


There’s Extra Profit 
in Mixing MASH-NIC 
with Your Poultry Feeds! 


MASH-NIC is a scientifically prepared nicotized powder that 
affords easy and effective control of poultry roundworms 
(Ascaridia lineata). MASH-NIC contains nicotine in uniform, 
measured amounts—in a special shockless form (U. S. Patent 
No. 2,033,495). It does not lose its strength with age and is 
odorless, tasteless and non-volatile. 


The Nicotine in MASH-NIC is not released until it reaches the 
bird’s intestines, killing said roundworms where they live. It 
will not affect egg production or interfere with growth. 


Start mixing MASH-NIC with your poultry feeds now — 
sell it in packages to your customers. It means greater profits 
for you! Write for full details. 


MASH-NIC 


TOBACCO BY-PRODUCTS & CHEMICAL CORPORATION 


Organize Feed Men 
In Pennsylvania 


More than 55 feed manufacturers from 
the western Pennsylvania area met at 
Newcastle, Pa., recently to organize the 
Western Pennsylvania Feed Manufacturers 
association. Another meeting is scheduled 
to be held soon. 

William Green, the Amburgo Corp, 
Philadelphia, Pa., spoke at the meeting 
and recommended methods of organiza- 
tion. Sam Doughitt, New Castle, Pa., also 
talked. A committee on organization was 
appointed consisting of the following: 

E. M. Davis, Mercer Milling Co., Mercer, 
Pa., Everett Graffinger, J. S. Brown Sons, 
Newcastle, Pa., Walter Oesterling, P. J. 
Oesterling & Sons, Butler, Pa., and A. 
Shiffler, S. Altman & Sons, Irwin, Pa. 

@ JAMES M. FORD, former sales manager 
for the National Oats Co., Cedar Rapids, 
Ia., died recently at Fort Worth, Tex., fol- 
lowing a brief illness. 


FIRE DESTROYS MILL 

Fire destroyed the plant occupied by 
the Flaked Cereal Corp., division of the 
Arcady Farms Milling Co., Riverdale, IIl., 
September 7. The firm was engaged in 
the manufacture of toasted flaked corn 
for dog food and had completed remodel- 
ling the buildings and installing new ma- 
chinery about ten days previous to the 
blaze. Loss was estimated at $40,000. 
Plans for rebuilding were not determined 


at the time The Feed Bag went to press. 


SAILS FOR EUROPE 
Vernon Dawe, vice president, Dawe’s 
Vitamelk Co., Chicago, sailed August 16 
on the Normandie for an extended busi- 
ness trip in England. While there he will 
confer with the firm's Vitamelk sales rep- 
resentatives from Great Britain, France 


and Belgium where the product is widely 
distributed. 


Pioneer Mil 


NEARLY 140 years old 
and still in operation. 
That is the record of 
Mt. Mills, Sny- 
der county, Pa., built in 
1800 by Frederick Steese. 
A large hand-made lock 
and key fashioned by 
the original builders is 
still doing active duty 
at the ancient front door 
of the establishment. 
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plain your national 


program in advance 


ESPITE war bulletins, Na- 

tional Feed Week to be held 

October 16 to 21 is still front 
page news for the feed industry 
and thousands of dealers, manu- 
facturers, jobbers and allied trades 
are mapping their strategy to take 
advantage of the impetus in busi- 
ness which will be created by the 
celebration. 

Posters and stickers are moving 
fast from the offices of National 
Feed Week Headquarters, 741 N. 
Milwaukee street, and those who 
have not obtained their supplies 
are urged to order now. The 
posters are being offered at cost— 
$2.00 for 100; $8.50 for 500 and 
$15.00 for 1,000. Stickers may be 
obtained at $2.00 per 1,000. 

Also available without cost from 
National Feed Week Headquarters 
are publicity releases for local 
newspapers, spot radio announce- 
ments, and general helps for the 
conducting of farm meetings, 
special sales, etc. Cooperation on 
individual stunts planned by deal- 
ers will be gladly given. 

The nationwide publicity being 
given National Feed Week is 
planned with the purpose of mak- 
ing farmers more conscious of the 
merit of scientifically balanced 
feed but the ultimate result in act- 
ual sales depends on how well 
dealers tie up with the event to 
induce customers to come to their 
stores. 

What has been done by more 
progressive retailers who have 
taken advantage of National Feed 
Week during the past two years 
in which it has been held may 
serve as a guide for 1939 activities. 

One feed dealer put up a large 
tent in the rear of his store and con- 
ducted a farm community fair. Cus- 
tomers exhibited samples of grain 
and other products and competed 
for prizes. Music and entertain- 
ment were furnished from a stage 
located at one end of the tent. Over 
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a loud speaker, the proprietor 
greeted the crowds and announced 
specials which were being offered 
from the store for the duration of 
the week. Pancakes and hot cof- 
fee were served free. The farm 
fair attracted thousands, boosted 
sales to a new high record for the 
week and built a tremendous 
amount of good will. 

Eight firms in Oskaloosa, Ia., last 
year forgot they were competitors 
and joined hands in the celebra- 
tion of Feed Week. They cooper- 
ated and ran a full page of ad- 
vertising and news copy on why 
it pays to use scientifically bal- 
anced feeds and stressed the slogan 
“Better Feeding Brings Bigger Pro- 
fits." Such a splurge could not help 
but impress farm folks of the im- 
portance of good feeding practices 
and all of the dealers enjoyed a 
considerable increase in sales. 
Similar ideas were also used last 
year at Rockwell City, Ia., Bedford, 
Ind., and Marion, Wilmington and 
Findley, Ohio. Illustrations in most 
of the ads were those furnished by 
National Feed Week Headquarters 
through the facilities of Meyer Both 
Co. and Stanton Superservice 
which is again supplying local 
newspapers with National Feed 
Week material this year. 

Paul Gebert, Lincoln Mill, Merrill, 
Wis., last year issued a special card 
good for 5 cents per bag on any 
feed bought during Feed Week. He 
distributed 396 of these and his 
sales for the week were 1146 bags. 

Kiefer Feed & Supply Co., El- 
wood, Ind., also attracted addition- 
al trade last year by announcing a 
5 per cent discount on all feeds 
purchased during National Feed 
Week and Peterson Grain Co., New 
Sharon, Ia., allowed 2 per cent. 

One Illinois dealer published an 
ad in his local paper headed “At?- 
tention Farmers.” When clipped 
out and presented at the store it 
was good for 15 cents in trade on 


Brings. 
BIGGER 
PROFITS 


POSTERS and stickers for the 
celebration of National Feed 
Week, October 16-21, are ready 
for distribution and members of 
the trade are urged to order 
their supplies now by writing 
National Feed Week Head- 
quarters, 741 N. Milwaukee 
street, Milwaukee. 


any 100 pounds of commercial feed. 

In Minnesota a feed dealer who 
was on good terms with his local 
grocer, hardware and implement 
merchants induced them to put a 
National Feed Week poster in their 
windows along with a display of 
his feeds. This impressed the 
farmers with the importance of the 
celebration and directed much ad- 
ditional trade to the feed store. 

Several feed men throughout the 
country belonging to Rotary and 
Kiwanis clubs persuaded their or- 
ganizations to sponsor a special 
farm meeting during National Feed 
Week. Speakers were obtained 
and all farmers in the community 
were invited. The dealers were also 
called upon to give brief talks and 
to tell why National Feed Week 
was being celebrated. 

Still other feed men conducted a 
special tour of their plant, furnished 
entertainment and served hot coffee 
and doughnuts for members of their 
local 4-H clubs. One dealer of- 
fered a $10.00 prize for the 4-H 
member who wrote the best essay 
on why “Better Feeding Brings 
Bigger Profits.” After the winning 
composition was selected the local 


(Continued on Page Thirty-one) 


BETTER 
FEEDING 


GROWING 


Again the VITAND plant is 
forced to expand its manufac- 
turing and storage facilities: 


Especially significant is the erec- 
tion of 3 more giant storage 
tanks, to take care of additional 
production. 


VITAND is having a two-way 
growth: More feed manufactur- 
ers are turning to it each week, 
and the average size of orders 
is increasing. Many now order 
tank carloads whose initial 
orders cautiously specified a few 
drums. 


Within 31/, years, this fortified 
and tested Cod Liver Oil has be- 


come one of the dominant “A” 
and “D” supplements in poultry 
and animal feeds . . . a rapid 
growth pointing conclusively to 
customer satisfaction. Only the 
dependable 
goodness of 
VITAND, itself, 
could increase the 
frequency of re- 
orders and _ en- 
large their aver- 
age size. 


VIT AND contains 
minimums of 3,000 
USP units of vitamin 
A and 400 AOAC 
chick units of vita- 
min D, per gram. 


WRITE FOR 
THIS NEW 
FOLDER 


Write tov NAPTHOLE, Inc., Boonton, N. J. or these distribut rs: 


NORTHRUP, KING & CO., Minneapolis 
JESSE C. STEWART CO., Pittsburgh 
MILLS, Alliance, Ohio 
HAYNES MILLING CO., Portland, Ind. 

Vv. E. HERTER CO., Dayton, Ohio 

CORN BELT SUPPLY CO., Sioux City, Ia. 


KING BROTHERS, Philadelphia 
MICHIGAN FEED & GRAIN CO., D.troit 
SAM KRAUS, Fort Wayne, Ind. 

WOOSTER FEED MFG. CO., Wooster, Ohio 
FARLEY FEED CO., Janesville, Wis. 
CHAS. SCHAEFER & SON, Brooklyn 


SHELDON LATTIN, Buffalo 


Also Warehouse Stocks at: CHICAGO, ILL. 


INDIANAPOLIS, IND. LANSING, MICH. 


New dersey Planning 


Dealer Conference 


Lawrence A. Bevan, recently appointed 
director of extension service, New Jersey 
State college of agriculture, is now ar- 
ranging the program for the annual con- 
ference with feed dealers of New Jersey. 

Specialists of the College will speak on 
what is new in feeding practice. The econ- 
omic outlook for the feed business, con- 
sidering the results of the drought in the 
East and the country’s crops, is the lead- 
ing feature of the program. 


If sufficient data is at hand by the time 
of the conference, costs of retailing feeds 
and a suggested system of cost accounting 
for retail feed dealers are to be described 
by the department of economics. 


At this conference feed dealers will have 
an opportunity to meet Dr. William H. 
Martin, newly appointed dean of the col- 
lege of agriculture and director of the 
experiment station. 

Louis E. Thompson, secretary, Eastern 
Federation of Feed Merchants, who is ac- 
tive in feed trade circles in the East, start- 
ed the movement for a continuance of 
these conferences at the New Jersey col- 
lege. At the invitation of Director Bevan 
a committee consisting of Reeve Harden, 
Hamburg; Edward G. Rubinoff, Vineland; 
H. J. Samuelson, Toms River; B. D. Sim- 
mons, Sussex; and Louis E. Thompson, 
Glen Ridge, all of New Jersey, met at the 
college. These men assured him that the 
feed dealers of the state desired the 
conference. 


Complete programs will be sent from 
the College to all the feed dealers in 
New Jersey. 


@ SAMUEL M. GOLDEN, vice president, 
the Amburgo Corp., Philadelphia, an- 
nounced recently that Howard E. Chad- 
wick, Jamestown, N. Y., has become as- 
sociated with the firm. Mr. Chadwick was 
graduated last June from Miami university, 
Oxford, Ohio. Mr. Chadwick's duties will 
be confined to the Philadelphia office of 
the firm. 


SARGENT LAB CHIEF 

Tom L. Hill has been named research 
chemist for Sargent & Co., Des Moines, Ia., 
and will be in charge of the firm's labora- 
tories. Mr. Hill is a graduate of Drake 
university. He will direct chemical ana- 
lytical work in connection with the man- 
ufacture of Sargent poultry and livestock 
feed. Development of new formulas and 
the practical testing of present will be part 
of his program. 


BUYS KENT & CO. 

Kent & Co., Des Moines, Ia., has been 
purchased by F. H. Kelley, for the past 
three years manager of the firm’s whole- 
sale and retail business. The company 
was organized some years ago as a 
branch of Kent & Co., Indianola, Ia., and 
operated by G. A. Kent, now president 
of the Mississippi Valley Grain & Feed 
Co., Muscatine. Mr. Kelley will be vice 
president and general manager of the firm 
and will be assisted by several associates. 
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IF — AND If 1 had only jumped into the market last month, I wouldn't 
THE WAR have to worry about the feed business now. We've heard 

this ‘if’ dozens of times within the past few days but only a 
very few people seem to realize that the chief lesson from the war, so far, 
is the new proof it supplies of the value of sound merchandising, of adequate 
inventories as contrasted with swollen book accounts. 


What was your inventory and what was your book account on September 
first, the day Germany invaded Poland? Suppose your book account was 
$8,000.00 and your inventory $5,000.00. Your stock must have then have in- 
creased in value to at least $6,000.00 while your book account, which never 
could be liquidated for full value, is very likely worth less today than before 
the war. 


But The Feed Bag has long advocated that feed dealers should carry an 
inventory worth at least twice as much as their book accounts. If your book 
accounts total $8,000.00 therefore, you should have had an inventory worth 


$16,000.00 which by today would have brought you a profit of not less than 
$3,200.00. 


Another thing, were you able to supply your trade with all they wanted 
to buy during the last two weeks? We know many dealers who couldn’t — 
because they didn’t have the stock. Some of this trade, which went elsewhere, 
may now be lost forever. 


And, what are you doing to replenish your depleted stocks? It takes a lot 
more money to buy a car of flour, feed or grain than it did a month ago. Do 
you have that vitally necessary additional capital or is it tied up in your book 
accounts? 


The only speculative feature of the feed business is the book account. And 
that isn't really speculative for it always brings a certain loss. The money you 
invest in merchandise, to the contrary, is never frozen and may often return 
substantial profits. 


This is the first lesson from the European war — a war throughout the 
entire course of which we fervently pray that the United States shall maintain 
strict neutrality. 
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how you can cash in on 
national feed week 


by ELDON ROESLER 


HIS month we are substituting a different type 
of “Ad Lab” for our usual general advice on 
advertising . . . we are going to discuss the ads 
to be used for a specific promotional occasion. Next 
month, as you are all aware, the biggest event of the 
feed industry takes place—National Feed Week! 
National Feed Week, as do all nation-wide indus- 
trial promotions, requires a different technique from 
year around advertising. It is the time when the 
various members of the feed industry desire to focus 
the attention of consumers on the industry's value, 
rather than on the value of any individual product 
or products. To do this we must apply every prin- 
ciple of effective and “punchy” advertising that we 
know, in addition to every bit of showmanship and 
ballyhoo that we can learn. 


e Follow the Points 


In previous issues we have discussed the points 
that go to make up an effective ad. No ad, whether 
it is for a regular price line promotion, a sale event, 
or a special promotion, can be effective without them. 
So that you can have these points before you while 
planning your Feed Week advertising, we shall list 
them for you again. 

Command attention. In order to have anyone read 
your ad, you must first attract the reader's attention 
with a headline that “strikes home”; a layout that is 
eye-appealing; and illustration that is alluring to a 
specific market. 

Create interest. You must tell the reader who has 
been attracted to your ad the facts that will interest 
him further in your products. You must give him all 
the facts and figures about those products. And he 
must be told how those products will benefit him 
specifically. If it is at all possible, tell the prices of 
your products. That will permit the reader to do a 
little more thinking of his own. 

Produce conviction. Tell the reader about tests in 
which your products have proved themselves satis- 
factory. Use testimonials of actual customers when- 
ever possible. Use illustrations that demonstrate the 
valuable points about your products. 

Induce action. Sell your merchandise in prints! 
Use an “Act Now!” approach .. . “A Limited Quan- 


ILLUSTRATIONS used in 
the above ads were taken 
from the Meyer Both Gen- 
eral Newspaper Service and 
Stanton Superservice. 


tity’’ approach ... “Special Offer for a Limited Time” 
approach. They're all action-inducers of high caliber. 


e Go Promotional 


National Feed Week is the one time of the year 
when every member of the industry from manufac- 
turer to feed store operator cooperates to bring the 
consuming public to a recognition of the value of the 
industry. Succéss for Feed Week means easier and 
greater sales throughout the year, and puts customers 
in a frame of mind entirely devoid of sales resistance. 

Last year we noticed a number of full page ads 
celebrating “Feed Week.’ Most of them appeared in 
the newspapers for one day . . . without previous 
build-up or later follow-up. While those ads may 
have been effective, we are inclined to agree with a 
certain, famous press agent and lobbyist who ex- 
pressed his views on the steps of the Capitol one day. 
A friend asked him how he managed to have a cer- 
tain senator vote his way, when that senator was 
noted for his aversion to lobbyists and suggestions 
for voting. 


e Run Special Sale 


He said, “If I were to SHOUT my reasons at the 
senator for three solid hours, he wouldn't have as 
much confidence in those reasons as when I have 
several friends mention them to him in casual con- 
versation. Then, when I talk to him, I merely have 
to sum up the situation. He is easier to convince 
because the way has been prepared for me. I don't 
have to see him ‘cold’!” 

Don't go into Feed Week “cold”! Schedule a series 
of smaller build-up ads to pave the way for your 
large ad, and to follow up the benefits received from 
the campaign. If possible, run a sale in connection 
with Feed Week. You'll find it pays! 
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INRAL MEAT MEAL 
GRAND CHAMPION 


This sow, owned by W. 
E. Irlbeck Templeton, 
lowa, and raised on 
grains and Minral Meat 
Meal, has been awarded 
th GRAND CHAM.- 
PIONSHIP of the San 
Francisco International 
Exposition, one of the 
greatest honors any 
American ‘hog has won 


THE NEWS | minrai Meat 


Meal’s great win at the San Francisco 
Exposition—added to the news of what 
Minral Meat Meal is doing in the feed 
lots of the midwest—is sending dealers 
sales to further high peaks this month. 
For FOURTEEN CONSECUTIVE 
MONTHS sales have gained over the 
previous month, until Min- 
ral Meat Meal sales today 
are highest in _ history! 


poultry feeds. 

Sargent Concentrates, built to suit 

your exact mixing needs, and on an 

attractive price basis. 

trademarks—back- 
d by ~~ 50 years’ reputation 

quality. 

4 Sargent-protected advertising — all 
kinds of local help to build up sales 
on YOUR OWN local brand. 

pape for details today and mix your own 
feeds, with Sargent-protected territory 


SARGENT & COMPANY 


Des Moines, lowa 


n= 


>> SARGENT'S NEW 
6” MIXING PROGRAM 


is RE A L | EWS supplement that gives the 
farmer: 


Announced only last month, Sargent’s New 
Local Feed Mixing Program is proving to be 
just what the dealer has been waiting for. 
This new local mixing program gives you: 
Sargent-protected formulas for all types of livestock and re) E genuine Minral Meat Meal— 


MAIL THIS COUPON 
SARGENT & CO., Des Moines, Iowa 
Send me free details on: 
[] Sargent Minral Meat Meal and the profits I can 
make on it. 


[|] Sargent’s local mixing program, and exclusive, 
protected territory. 


FRANCISCO 


Individual dealers all over the hog belt 
have doubled and trebled both volume and 
profits. Rarely has any hog supplement 
shown such amazing gains, or made such 
profits for dealers, both large and small. 

If you AREN’T selling Minral Meat 
Meal now, send for the facts. Get in 
on this great money-maker, while the 
big fall season is just opening. Mail the 
coupon below, for our special introduc- 
tory deal, and outline of the profits you 
can make. Do it NOW! 


WHAT IS 


Minral Meat Meal 


It is a grain balancing hog 


MINERALS 
PROTEINS 
CONDITIONERS 
—all in one bag, ready to feed. It 
helps to save on corn. It helps 
— firm, hard pork. It sells at 

opular price. There is only 


it is made by Sargent & Company. 
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THIS PLANT operated by 
Frank Ackels has reduced 
costs by installing Diesel 
power. Below is shown the 
big motor which keeps the 
firm's machinery in motion. 


HEN Frank Ackels bought 
the Hobbs Grain Co. con- 
sisting of a feed mill in 


Hobbs, Ind., about five miles east 
of Tipton, the mill's ancient Diesel 
power plant was discarded. That 
was in 1923 and for the next seven 
years Mr. Ackels used electric 
power. 

In 1930, Mr. Ackels purchased a 
second-hand Diesel in an effort to 
reduce his power bill. During the 
following eight years, business in- 
creased and the power demand be- 
came greater. New machinery 
with greater capacity gradually re- 
placed the mill's original equip- 
ment. One addition was a 3-ton 
Burton mixer, now used in place 
of the former ¥/2-ton mixer. 

More power was needed than the 
4-cylinder, 70 hp. Diesel could de- 
liver, and with some regret, Mr. 
Ackels decided to trade it in. In 
October, 1938, he traded it for the 
latest model 4-cycle Cummins 
Diesel, a 6-cylinder, 125 hp. unit. 

The new Diesel installed provides 
plenty of power to run all of the 
mill equipment at once—on a con- 
stant, full capacity load, if neces- 
sary—and has established some 
interesting records. 


at $30.00 per month 


Set up to operate at 1300 rpm., 
the engine works six days a week, 
ten hours a day, on constantly 
varying loads. For a hard day's 
work, consumption of fuel oil cost- 
ing 8.2 cents per gallon, varys 
from 20 to 25 gallons. Lube oil is 
changed only about once every 
two to three months. Oil additions 
depend on the work done. How- 
ever, the maximum added in 60 
hours is less than a gallon. 

According to Mr. Ackels, elec- 
tricity used to cost from $100.00 to 
$125.00 a month. His power cost 
has dropped to about $30.00 a 
month since installing the new 
Diesel. 

On one busy day, Mr. Ackels and 
his assistant, Jack Wright, shelled 
600 bushels of corn and ground 
seven ton of corn and oats. In 
addition, a 1500-bushel railroad car 
was loaded with shelled corn. A 
checkup showed that this day's 
work had been done at a power 
cost of only $1.60. 

Mr. Ackels says that his new 
Diesel, which is about half the size 
of the old one, will do two to three 
times as much work and will ele- 
vate and grind 100 pounds of feed 
for a total fuel and lube oil cost 
of less than a cent. This is veri- 
fied by a record showing 35,000 
pounds of corn ground for a fuel 
cost of $2.00. 

The Diesel is set up in a small 
room about eight feet square on 
the basement level, about six feet 
below the first floor. A master shaft 
about 12 feet long is driven direct 
from the flywheel. Only the ham- 
mermill is driven directly from this 
shaft. All other equipment is run 
from a 25’ jackshaft mounted about 
12 feet to one side and parallel 
with the main shaft. The jackshaft 
is driven with a flat belt running 
over small and _ large pulleys 
which reduce the shaft speed to 
230 rpm. 


The hammermill, equipped with 
an 8-inch pulley wheel, is turned 
with six V-belts from a 14-inch 
pulley wheel on the main shatt. 
V-belts are used because the slip- 
page encountered with flat belts 
cuts down the machine's capacity. 
The hammermill is a No. 30 Blue 
Streak which takes from 30 to 45 
hp. It has ground as much as three 
tons of oats and corn in 50 minutes, 
although its regular capacity is 
only 1¥%2 tons per hour. 

Machinery powered from the 
jackshaft includes a rotary revolv- 
ing screen grain cleaner and a 
compound shaker used also to 
clean grain, a small corn cracker, 
a corn sheller with a capacity of 
three to six hundred bushels per 
hour, and a spiral conveyor which 
carries material from the hammer- 
mill to the mixer and from there 
out to waiting trucks or wagons. 
Power for the cleaners and two 
elevator legs, one 14 inches wide 
and 60 feet high, the other 10 inches 
wide and 30 feet high, is trans- 
mitted with three one-inch hawsers 
or ropes from the jackshaft. Pulley 
centers are 65 feet. 

To facilitate dumping customers’ 
trucks, a winch lifts the entire front 
end of the incoming trucks so that 
corn, oats, barley, etc., can be 
dumped quickly into hoppers lo- 
cated below the elevated runway. 
Drag chains carry the produce 
from the hoppers to the elevators. 

The mill was built about 40 years 
ago by Mel Hobbs but had changed 
hands several times when Mr. 
Ackels bought it. A member of the 
Indiana Grain Dealers association, 
Mr. Ackels has been in the milling 
business about 25 years, coming to 
Hobbs from Tipton. 


@ HOWARD A. WRIGHT, member of the 
firm of Wright & Wright, widely known 
feed, grain and hay dealers, Van Wert, 
Ohio, died recently after a six months’ 
illness which resulted in a stroke. 
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Today ... your poultrymen are 
looking forward 90 days to their 
big profit season—the time when 
egg prices are highest. They are 
feeding now for that peak—feed- 
ing for the future production of 
their growing pullets and laying 
hens. 

Feed manufacturers who use 
Exadol* in their feeds can meet 
the vitamin needs of poultry- 


men now—and build sales to a greater profit peak. 

Exadol is Squibb’s High Potency Vitamin A and D 
Oil. It is guaranteed in vitamin potency. Exadol, in 
a well-balanced mash, helps growing pullets build 


bodies to stand the strain of continuous laying 
later on. And it helps laying hens successfully 


stand the strain of another season of profit- 
able laying. Fortify your feeds with Exadol’s 
guaranteed potency. Exadol is guaranteed 


*A trademark of E. R. Squibb & Sons 


AUC 
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to contain 3,000 (or more) vita- 
min A, U.S. P. XI units, and 400 
(or more) vitamin D, A.O.A.C. 
chick units, per gram. 

Keep selling the importance 
of vitamin feeding. Make use of 
Squibb’s Water-Marked Safety 
Formula Tag—the tag which 
identifies your feeds with Exadol 
and vitamins A and D. This tag 
carries a double guarantee: a 
guarantee from you of your responsibility that an ade- 
quate amount of Exadol has been incorporated in the 
feed; and a guarantee from Squibb that the vitamin- 
bearing oil meets an exacting standard of potency. 
Build for greater profit peaks with Exadol! Mail 

the coupon today for Free Squibb Vitamin Feed- 


\ RELIABILITY ing Portfolio. 
SQuiss’s 
pd 
VITAMIN FEEDING 
=> 


E. R. SQUIBB & SONS 
Veterinary and Animal Feeding Products Division Key FB 8 
745 FIFTH AVENUE, NEW YORK CITY 


Please send your new Portfolio, “Squibb’s Contribution 
to Vitamin Feeding.” I understand this places us under 
no obligation. 


Name 


Addr 


City State 


...-means a Olgger profit pea ahead 
for both you and your customers! 
| 
Se 
xX ~ g SQUIBB — aname you can trust 
_ Eastern Sales Agents . Mid-Western Sales Agents a 
165 John Street, New York 29th and Southwest Blvd. 
1524 S. Western Ave., Chicago. Kansas City, Mo. 
Pacific Coast Sales Offices” 
bos Angeles, Cal. San Francisco, Cal. _— Seattle, Wash. : 


September usually inaugurates the fall 
feeding season and the stork must have 
had this in mind when he gave the feed 
industry its quota of healthy babies. Head- 
ing the list of arrivals for The Feed Bag 
birthday party this month is Arthur Acker- 
man, president, Oyster Shell Products Co., 
New Rochelle, N. Y. Mr. Ackerman must 
have evidenced an early penchant to play 
on the seashore and gather shells for he 
now collects them by the carload and has 
developed an extensive business. H. R. 
Wilber, Wilber Feed Co., Jamestown, N. Y., 


Dr. SALSBURY'S 


first blinked at the light of day, September 
6. He is a veteran of 40 years’ experience 
in the feed business and his hobbies are 
gardening, hunting and fishing. The abil- 
ity to get places was evidenced early by 
Sheldon L. Pries, vice president and sec- 
retary, Maney Bros. Mill & Elevator Co., 
Inc., whose birthday was September 7. 
He started as a stenographer for the firm 
and worked his way up to his present 
position. He likes bridge and hunting and 
says he has developed no other bad 
habits since serving time in the dog house 
for posing with a blonde. Morris J. Kantar, 
Kanter Feed Co., Minneapolis, let his 
parents know he was in the “feed” busi- 
ness September 11. He's still at it and 
has been seriously for the past 21 years. 
He derives his greatest pleasure from hard 


their REcg 
of 


work. Leonard J. Keefe, Milwaukee grain 
commission man, insists that he was born 
in Waupun, home of the Wisconsin state 
prison, on September 11 and escaped 
some time later. Coincident with his birth- 
day he is also celebrating his 34th year 
in the grain business. L. R. Peel, president, 
Rice Laboratories, Inc., Dassel, Minn., was 
born September 25. He became interested 
in the feed business three and a half 
years ago and likes it. When he isn't 
building up his business he can usually 
be found at his favorite fishing spot or 
hunting ground. A September 29 baby is 
J. F. Schroeder, president North East Feed 
_ Mill Co., Minneapolis. 
Joe relaxes from his 
business cares by 
bowling, golfing and 
fishing. M. W. (Bill) 
Thatcher, Froedtert 
Grain & Malting Co., 
Milwaukee, also first 
presented his calling 
card to his parents on 
September 29. Bill is 
barley buyer for 
Froedtert and was 
formerly located at 
Minneapolis. He is an 
ardent baseball fan. When Harry C. Mc- 
Adams, Napthole, Inc., Boonton, N. J., was 
born September 28, little was known about 
vitamins, so he has devoted his life to 
this work. His chief hobby is interesting 
new customers in Vitand cod liver oil. 
Others in line for congratulations this 
month are John Griffith, Northern Oats 
Co., Minneapolis, September 28; Edward 
Hanson, Hanson Feed Co., Hollandale, 
Wis., September 3; H. L. Krueger, Krueger 
Bros., Forest Jct., Wis., September 8; 
William Borst, Sr., Wiliam Borst & Son, 
Brooklyn, Wis., September 20; Walter J. C. 
Mueller, secretary, Northern Milling Co., 
Wausau, September 11; Wm. H. Danforth, 
chairman, Purina Mills, St. Louis, Septem- 
ber 10; and E. G. Cherbonnier, secretary, 
Purina Mills, September 14. 


Ohio Dealers Ready 
For Fall Meeting 


The Ohio Grain, Mill & Feed Dealers 
association will hold its annual fall meet- 
ing at Greenville, Ohio, September 19. 

Open discussions among the members 
will be held and several good speakers 
have been scheduled. They include Ray 
Leybourne, chief of feeds, seeds and fer- 
tilizer division; Messers Van Schoit and 
Durra of the CCC at Columbus, and E. A. 
Goubeaux, Sr., Citizens State bank, Green- 
ville. Mr. Goubeaux will address the 
dealers on financing and will also devote 
part of his talk to taxation problems. 

Golf, horseshoe pitching and other out- 
door sports will be features of the enter- 
tainment program. Prizes have been do- 
nated by terminal market men, manufac- 
turers and distributors. Lunch will be 
served cafeteria style at 1 p.m. 

W. W. Cummings, Columbus, secretary 
of the association, extends a cordial invi- 
tation to all Ohio and neighboring states 
dealers to attend. 

@ BERGEN COUNTY FEED CoO., Park 
Ridge, N. J., has opened for business. 


BILL THATCHER 
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to feature ffeed conference 
at riinneapolis convention 


LL divisions of the feed indus- 

try will be given opportunity 

to voice individual problems 
and offer suggestions for solutions 
at the 43rd annual convention of 
the Grain & Feed Dealers National 
association to be held at the Nicol- 
let hotel, Minneapolis, October 2 
and 3. 

The special program for feed men 
will be held on the opening day 
beginning at 2:30 p.m. E. C. Dreyer, 
Dreyer Commission Co., St. Louis, 
Mo., chairman of the feed trade 
committee of the National associa- 
tion, will preside. 

Retail dealers, manufacturers, 
distributors and the milling trades 
will all be given voice in the dis- 
cussions. Aim of the conference 
will be development of closer coop- 
eration among all branches toward 
improvement in the welfare of the 
industry. 

H. E. Kuehn, vice president, King 
Midas Flour Mills, Minneapolis, and 
chairman of the feedstuffs commit- 
tee of the Millers National Federa- 
tion, will outline the feed problem 
from the standpoint of the milling 
trades. The viewpoint of the east- 
ern feed distributor is to be pre- 
sented by Arthur F. Hopkins, Chas. 
M. Cox Co., Boston, Mass. 

Speaking for the feed dealers will 
be L. N. Patton, manager, Farmers, 
& Merchanis Milling Co.,, Glencoe, 
Minn., and president of the North- 
west Retail Feed association; F. W. 
Lipscomb, Springfield, Mo., sales 
manager, Lipscomb, Feed & Grain 
Co., Springfield, Mo., and president 
of the Missouri Grain, Feed & Mill- 
ers association; and David K. Steen- 
bergh, publisher of the Feed Bag 
and executive secretary of the Cen- 
tral Retail Feed association, Mil- 
waukee, Wis. 

A. F. Seay, vice president, Purina 
Mills, St. Louis, Mo., and chairman 
of the board of the American Feed 
Manufacturers association, has 
been requested to outline the prob- 
lems of the large commercial mixer. 
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E, C. DREYER will preside at the 
special feed conference during 
convention. All 
branches of the industry will voice 
their respective problems. 


the National 


Chairman Dreyer will present for 
discussion a set of feed trade rules 
designed for the purpose of elimin- 
ating controversy in the feed indus- 
try. Mr. Dryer has devoted much 
time and effort to this project and 
has been encouraged by the fact 
that the rules are now in wide 
usage by dealers and exchanges 
throughout the United States. 

The National association's gen- 
eral program will open semi-offi- 
cially October 1 with a grain grad- 
ing school to be held in the Minn- 
eapolis Federal Office building at 
9:30 a.m. Willis B. Combs, bureau 
of agricultural economics, United 
States department of agriculiure, 
will be in charge. Other prelimin- 
ary events will be the annual meet- 
ing of secretaries and officers of 
affiliated grain and feed trade as- 
sociations; annual business session 
of the officers and directors of the 
National association, and meetings 
of the Chief Grain Inspectors Na- 
tional association and the Grain 
Weighmasters National association. 

Convention registration will be- 
gin at 2 p.m. on the mezzanine floor 
of the hotel. An informal reception 
for the visiting ladies will be held 
in the hotel at 4 p.m. 

Officials and members of various 
groups will be requested to “get up 
before breakfact”’ to attend a series 
of conlerences on October 2. Ses- 
sions over ham and eggs and coffee 
have been planned for the nomina- 
tions and resolutions committee; the 
Circle, and organization of grain 
trade people; National Grain Trade 
Council; secretaries of grain and 
feed associations affiliated with the 
National; Cash Grain Commission 
Merchants association, and Uniform 
Grades Committee of the National 
association. 


The opening general convention 
session which is to follow is ex- 
pected to be one of the best in 
many years. Welcoming addresses 
will be given by Harold E. Stassen, 
governor of Minnesota, and Walter 
H. Mills, president, Minneapolis 
Chamber of Commerce. O. F. Bast, 
Minneapolis, president of the as- 
sociation, will speak on current 
trade problems and his talk will be 
followed by L. V. Brockington, well- 
informed attorney and grain trade 
official of Winnipeg, Canada. 

The “future” of futures marketing 
will be considered at a luncheon 
session by the National Grain Trade 
Council. Frank A. Theis, Simonds- 
Shields-Theis Grain Co., Kansas 
City, Mo., will lead the discussions 
and will be augmented by Dr. 
Alonzo Taylor, internationally 
known grain marketing economist; 
Dr. J. W. T. Duvel, chief of the Com- 
modity Exchange Administration, 
and John McCarthy, president of 
the Chicago Board of Trade. 

The special program for feed men 
at which viewpoints of all branches 
of the industry will be voiced is 
to occupy the afternoon session. In 
the evening grain and feed men 
will be guests of their Minneapolis 
hosts at “Scandinavian Night” stag 
party. There will be a genuine 
Swedish “smorgasbord” dinner fol- 
lowed by entertainment from noted 
Scandinavian artists.. 

Affiliated association secretaries 
will meet at breakfast on the fol- 
lowing morning and the general 
convention program will open at 
10 a.m. R. M. Evans, administartor 
of the Agricultural Adjustment ad- 
ministration, and James Glaser, 
Grain Institute, Chicago Board of 


(Continued on Page Thirty-one) 
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M O N Phone Waterloo for 


OAT PRODUCTS ||| Feeds and Feed 
Feeding Rolled Oats Ingred ients 


Steel Cut Oats 
Whole Oat Groats 


. » » Mixed cars 
Feeding Oat Meal 


Reground Oat Feed . « « Truck loads 
Steamed Rolled Barley 

Pulverized Barley 


Bulk White Oat Hulls 


We are located in the center of the Grain s 
Belt with excellent milling in transit priv- W aterloo Mills Co. 
ileges in all directions. 
WATERLOO, IOWA 


WAREHOUSE CAPACITY 36,000 SQUARE FEET 
OR 140 CARLOADS 


Des Moines Oat Products Co. 


2000 East Grand Ave. Des Moines, Iowa 
Phone 6-3155 Robinson Code ila ones 27 and 28 


CALL... 


STORMY 


PHONE: Two Trunk Lines, 4-5177, 4-5178, Direct Western Union Wire in our Office 


IOWA FEED CORPORATION 


DES MOINES IOWA 


—-— 
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Dealers 


will hold convention 


Des Moines 


N A last-minute shift of plans 

due partly to war conditions, 

the Independent Feed Dealers 
of Iowa have scheduled their an- 
nual convention for September 21- 
22, at Des Moines. 

The meeting will follow on the 
heels of the annual hatchery con- 
vention at the Savery hotel, and 
officials of the two meetings are 
cooperating to focus attention on 
the question, “How can Iowa best 
profit from the World's Poultry Con- 
gress?” 

A second major objective of the 
feed convention will be a true an- 
alysis of the present market and 
supply situation, including com- 
parisons with the year 1914, so as 
to help members of the industry 
follow a proper merchandising 
policy in 1939-40. 

A joint luncheon discussion meet- 
ing will open the meeting Thurs- 
day noon, September 21, with H. 
A. Bittenbender of Springfield, Ohio 
as the speaker. Mr. Bittenbender, a 
member of the Poultry Congress In- 
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dustry Committee this summer at 
Cleveland, is well known to Iowa 
poultry and feed men, and his 
theme will be, “How to Capitalize 
on the W. P. C.” 

This same luncheon meeting will 
mark the close of the Iowa Poultry 
Improvement association meeting 
and both hatchery and feed men 
will participate in it. Hatchery op- 
erators who also handle feed will 


SPEAKERS at the lowa con- 
vention will include H. A. Bit- 
tenbender, left, and Jack Sams, 
center. Ron Kennedy, secre- 
tary of the association, right, 
is directing program arrange- 
ments. Ron is now also asso- 
ciated with the Grain & Feed 
Dealers National association as 
assistant secretary. 


be invited to stay over for the feed 
discussions that afternoon and the 
annual Feed Men's Day at Iowa 
State college the following (Friday) 
morning. 

The idea of a joint convention 
of the two groups has been sug- 
gested many times but never tried 
before, according to Ron Kennedy, 
secretary of the feed organization. 
He and Hugh Gordon of Marion, 
Ia., I. P. I. A. secretary, are work- 
ing together on plans. 

High spots of the feed conven- 
tion session on Thursday afternoon 
will be talks by L. H. Fairchild, dis- 


(Continued on Page Twenty-six) 


Busy Geed Mani Quiz 


OW well are you informed about the feed business? Can you answer the ques- 
tions your customers ask you? Here is a “Busy Feed Man’s School” that will 
appear every month in The Feed Bag to help you improve your knowledge. First, 
write what you believe to be the right answers to the following questions on a piece 
of paper. Then, consult your copy of The Feed Bag Annual Red Book and turn to 
the pages indicated after each question to find the correct answer. Grade yourself 


20 on each question. 


1. What is considered the richest source of vitamin E? (See page 15) 
2. Why is soybean oil meal preferred over straight soybeans in feeding swine? 


(See page 76) 


3. Dried whey is the by-product of the manufacture of what product? (See page 60) 
4. What are fitting feeds? (See page 25) 
5. What countries produce the majority of hempseed? (See page 68) 
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Hubbard Employees 
Hold Outing 


More than 400 persons attended the | 


annual picnic held for employees of the 
Hubbard Milling Co., Mankato, Minn., at 
the Masonic picnic grounds on the shores 
of Lake Washington, August 29. 


The program started with an early ™= 


morning parade through Mankato. It was pe 


comprised of more than 100 brightly dec- 
orated cars, a band and the entire fleet 
of Hubbard trucks. 

H. R. Harmer, president of the company, 
gave an address of welcome in the atfter- 
noon, while L. B. Frentz, assistant super- 
intendent, spoke in the absence of P. L. 
Kimble, vice president. H. W. Kelly, secre- 


tary, who was out of the city sent his 
regrets by wire which were conveyed to 
the gathering. 

Shown in the pictures above snapped 
by candid camera enthusiasts who were 


To Get Maximum 


Efficieney-Consult IBBERSON 


r 


j 


| 
| 
{ 
| 


E have designed scores of grain elevators and feed 

mills throughout the country. This experience is 
worth hundreds of dollars to you in savings we can effect 
and at the same time give you maximum efficiency. 


Shown above is the feed mill addition, with a complete 
line of equipment, we built for the Math Braun Milling Co., 
Wahepton, N. D. Just another example of what IBBERSON 


service can do. 


Get the facts 


For your particular trade needs, consult us. Costs you 
nothing to discuss the matter with us. Write us in full con- 


fidence. Also ask for our FREE Book. 


IT IBBERSON COMPANY 


much in evidence are, left to right, B. J. 
Rieke, research and extension department: 
L. B. Frentz, assistant superintendent; C. 
J. McGuire, flour sales manager; H. R. 
Harmer, president, and Mrs. Harmer. 


@ FRANK AND PRICE KLEIN and John 
Bommer have taken over the Staventown 
mill, Brookville, Ind., and are now op- 
erating under the name, Brookville Feed 
& Coal Co. 

@ BLOOMINGDALE MILLLING CO, 
Bloomingdale, Mich., has installed a feed 
grinder, molasses mixer and corn sheller 
and is handling a complete line of feeds 
and poultry remedies. 


Common Sewute 
by EMIL J. BLACKY = 


The gas house gang in Bill 
Greene's store 

Was chinning fast about the war. 

“Nice cannon fodder you will be,” 

They told Bill's son, turned twenty- 
three. 

“You'd better oil up your gun; 

“They'll take you ‘fore this thing 
is done.” 

Well, sir that riled up old Bill 
Greene— 

In Belleau wood he'd action seen, 

“Cut out that silly talk,” he roared, 

In tones which had the gas gang 
tloored. 

It's guys like you who loaf and 
spout 

And don't know what it's all about; 

Who fight a war with breath and 
tongue 

And never lost a leg or lung. 

Instead of using jawbone grease 

Your job's to kneel and pray for 
peace. 

To my boy’s life you have no right; 

Let me decide when he should 
tight.” 

To old Bill Greene we doff our hat 

He ought to be our diplomat. 

Speak on, Bill Greene, while can- 
non roar; 

More men like you would stop all 
war. 
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GUIDING EFFORTS of W.D. 
Walker, chairman of the mem- 
bership committee, and close 
cooperation of his associates 
have enabled the American 
Feed Manufacturers association 
to attain an all time high in 
number of members. 


HE LIFE blood of an organization is 

the strength of its membership and 

one of the reasons for the success of 
the American Feed Manufacturers associa- 
tion is the progress which it has made 
in adding new names to its roster. Spark 
plug in the building up progress has been 
W. D. Walker, Arcady Farms Milling Co., 
Chicago. Mr. Walker as chairman of the 
membership committee of the association, 
has directed the drive for new members 
for the past few years and with the co- 
operation of his associates in the organi- 
zation has attained an outstanding record. 

At the association’s convention in June, 
1938, the books showed 28 new members 
obtained during the year with 12 resigna- 
tions, making a total of 255. ~ 

When the manufacturers met at Saranac 
Lake, N. Y.,, last year, the records dis- 
closed that 17 new members had been 
added with no resignations for the year, 
bringing the present total to 272. This 
figure is expected to be considerably 
boosted before the annual convention next 
June. 

New members who have joined the 
association during the past two years, the 
type of business in which they are en- 
gaged and the names of the officers 
follow: 


AMES RELIABLE PRODUCTS CO., Ia.—Manu- 
facture feeds; W. T. Barr, president and man- 
ager; organized as Ontario Grain Co. in 1919 
to Ames Reliable Products Cos 
in 


23. 
ATTALA CO., Kosciusko, Miss.—Manufacture 
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show healthy gains 
in new memberships 


mixed feeds; J. R. Smithson, secretary and treas- 
urer; organized 1928. z 

O. E. AUERBACH, INC., Chamber of Com- 
merce, Buffalo, N. Y.—Grain, feed and dairy 
products brokers and merchandisers of feeds, 
dried skimilk and kindred lines; organized Octo- 
ber 1, 1938. 

H. J. BAKER & BRO., 271 Madison avenue, 
New York City—Selling raw materials to feed 
and fertilizer manufacturers, domestic and im- 
ported; partnership, H. V. B. Smith, H. S. Mc- 
Cormick and C. D. Rafferty; organized in 1850. 

BORDEN COMPANY, 350 Madison avenue, 
New York City—-Manufacture and distribute 
dairy products; T. G. Montague, president, G. 
M. Waugh, Jr., executive vice president, C. E. 
Beardslee, H. W. Comfort, R. V. Jones and P. D. 
Fox, vice presidents, E. L. Noetzel, treasurer, 
Ww. Rebman, secretary; organized May 11, 


1857. 

BUFFALO MEAT PRODUCTS, INC., 1317 Elk 
street, Buffalo, N. Y.—Manufacture dehydrated 
meats in the form of bone scrap, meat meal, 
bone meal and liver meal; A. C. Olson, presi- 
dent and general manager, A. D. Bresler, vice 
president; organized in 1932. 

CARUS CHEMICAL COMPANY, INC., 1375 8th 
street, La Salle, IllManufacturers of heavy 
chemicals specializing in potassium permanga- 
nate; Carus, president, Karl Gruenwald, 
vice president, Karl Kleinenhagen, treasurer, 
Oscar Hoberg, secretary; organized 1915. 

EXCELLO MILLS CO., St. Joseph Mo.—Manu- 
facturers of feeds; J. R. W. Johnson, president, 
Carl F. Schwab, vice president, E. H. Healey, 
secretary-treasurer; organized April 1, 1939, tak- 
ing over old Excello Feed Milling Co. 


WAYNE FISH & COMPANY, 1420 Rand Tower, 
Minneapolis, Minn.—Manufacturers’ representa- 
tives of feed ingredients; individual ownership— 
Wayne Fish; organized February 1, 1935. 

GOLDEN SUN MILLING CO., Estherville, Ia.— 
Manufacture and distribute flour and feeds; 
partnership, L. M. Jensen and Herman Jensen; 
organized in 1937. 

GREEN ACRE FARMS, Nazareth, Pa.—Manu- 
facture dehydrated alfalfa meal; individual 
ownership—J. H. Fulmer. 

HARSHAW CHEMICAL CO., 1945 East 97th 
street, Cleveland, O.— Manufacture industrial 
chemicals; importers and merchants; W. A. 
Harshaw, chairman, W. J. Harshaw, president, 
W. B. Lawson, O. J. Hall, R. S. Wensley and 
W. R. Wensley, vice presidents, D. T. Perry, 
secretary and treasurer; organized May, 1892. 

HAYNES MILLING CO., INC., Portland, Ind.— 
Wholesale distributors of feedstuffs and sell 
flour, feed, coal, coke and field seeds retail; 
E. M. Haynes, president and manager, Mrs. A. 
E. Starbuck, vice president, Clarence E. Peters, 
secretary-treasurer; organized October, 1896. 

HENDY FEED COMPANY, INC., Chamber of 
Commerce, Buffalo, N. Y.— Broker wholesale 
feedstuffs; Harold A. Hendy, president, George 
M. Liegl, vice president, Seretha L. Hendy, secre- 
tary, Mary A. Petrie, treasurer; organized Febru- 
ary 10, 9. 

D. E. HORN & COMPANY, Lincoln and West 
streets, York, Pa.— Manufacture feeds and 
wholesale and retail grain and feeds; partner- 


(Continued on Page Twenty-four) 
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MINNEAPOLIS EXTENDS 


Pure Old Process 
LINSEED 
OIL MEAL 


A SUGGESTION— 


Write us today if you are 
interested in obtaining a 
quality linseed oil meal. 
We can also furnish you 
a complete line of feed. 


SAVE MONEY 


“STAND BY STAN” 


Stanchfield & Co. 


502 Corn Exchange 
Minneapolis, Minn. 


= MEMBERS of the great Minneapolis market, we are 

proud to welcome you to our city when you attend the 
convention of the Grain & Feed Dealers National association, 
October 2 and 3. Minneapolis, one of the leading busines 
centers of the Middle West, has planned an interesting pro. 
gram for you and we, as progressive firms operating in this 
city, join in the wishes for a successful convention. We hope 
that you will find time to stop and visit with us personally 
when you come to Minneapolis. 


@ Van Dusen Harrington Co. ¢ 


Grain Merchants 
4 
BUSINESS FOUNDED 1852 


MINNEAPOLIS DULUTH 


Come See the 
Cleland Grain Cleaner 


Built in 15 Sizes 

Clean All Grain 

Including Flax 
and Seed 


Cleland Oat Huller 


Built in 4 Sizes 


Maximum Capacity Lowest 
Investment 


Cleland Manufacturing Co. 
2804 Washington Ave., No. 


Minneapolis, Minn. 


L. P. GANNON, Treas. 


| C. S. HIXON, Pres. 


The Hixon-Gannon Company, Ine. 


Main Office 365 Chamber of Commerce, e Minneapolis, Minn. 


Grain Commission 


Experienced Reliable Financially Able 


MINNEAPOLIS e MILWAUKEE e DULUTH 


DUAL-CLONE Dust COLLEcTORS 


_ A new design 
More efficient — More economical 


Ask for booklet 


THE DAY COMPANY 


Dust Control Systems 
2938 Pillsbury Avenue . Minneapolis, Minn. 
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FRIENDLY WELCOME 


CONSTRUCTION CO. 


Designers and Builders’ 
WOOD AND CONCRETE ELEVATORS 
Warehouses — Mill Buildings 


Corn Exchange Minneapolis, Minn. 


HEADQUARTERS FOR 
GRAIN CLEANING EQUIPMENT 


Carter Pocketed Discs, Hart Indented 
Cylinders or Discs and Cylinders com- 
bined. Hart-Carter is headquarters for all 
types, all sizes, of grain-cleaning and 
separating machines. 


HART- CARTIER COMPANY 


735—19TH AVENUE N. E. MINNEAPOLIS, ‘MINNESOTA 


CORN - OATS - FEED BARLEY 


Poultry and Milling Wheat 


ANY GRADE... ANY QUANTITY... ANY TIME... 
Write or Wire for Quotations 


BUNGE ELEVATOR CORPORATION 


MINNEAPOLIS 


Economize On Flexible Car Leading Spouts 
Makes Worn Sections Like New 


Slip a Gerber Spout Liner in the worn section 
and eliminate leaks. No bolts to insert. Can be 
installed in a minute without removing section. 
Made of Manganese high tensile No. 14 gauge 
stecl, giving three times the wear of ordinary steel. 


Fits standard size 
50c (8-in, top—7-in. bottom) $6. 00 
Special sizes to order 
EACH Special price in lots of 100 A Dozen 


Gerber Spout Liner Gerber Sheet Metal Works 


Inserted 


Flexible Srour 518-520Third St. So. Minneapolis, Minn. $¢*bers 


CEREAL 


GRADING CO. 


MINNEAPOLIS 


Grain Merchants 


Wheat --- Rye 
Corn --- Oats 
Barley 


® We are looking forward 
to seeing youin Minneapolis 


When in the 

Market for 
Poultry Wheat 
Feed Oats 


Wheaty Barley 
Corn 


Feeding Screenings 


Ground Screenings 


Write or Wire 
For Quotations 


Hiawatha Grain Co. 


MINNEAPOLIS 
MINN. 
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ship, David E. Horn and Ernest O. Horn; organ- 
ized in 1918. 

JEFFREYS LABORATORIES, Calcium, N. Y.— 
Experimental farm studying nutritional require- 
ments of furbearing animals, game birds and 
turkeys; manufacture specialty foods; organ- 
ized in 1926. 

MERCK & CO., INC., Rahway, N. J.—Manu- 
facturing chemists; Frederic Rosengarten, chair- 
man, George W. Merck, president, George W. 
Perkins, executive vice president and treasurer, 
Oscar R. Ewing, secretary; originally organ- 
ized in 1891; merger of Merck & Co., a New 
York corporation, and Powers-Weightman-Rosen- 
garten Co., Philadelphia, in July, 1927. 

JAS. F. MORSE & CO., 66 Norfolk avenue, Bos- 
ton, Mass.—Renderers, manufacturing tallow 
and grease; partnership, Roger E. Morse and 
Donald G. Morse; organized in 1840. 

NATIONAL FOOD CO., Fond du Lac, Wis.— 
Manufacture calf food, pellets and feeds; indi- 
vidual owner, Don R. Mihills; organized in 1885. 


NORTHERN ILLINOIS CEREAL CO., Lockport, 
Ill.—Manutfacture rolled oats; F. F. Ladd, presi- 
ent, G. D. Ladd, vice president and treasurer, 
M. A. Ladd, secretary; organized in 1910. 

NORTHERN SUPPLY CO., Amery, Wis.--Whole- 
sale grain, hay, flour, feed and millstuffs, 
manufacture dairy and poultry feeds, and job 
flour, millfeeds, etc.; John Langenbach, presi- 
dent, E. M. Fay, vice president, S. M. Lien, 
secretary and treasurer; organized in 1898. 

SCHENLEY DISTILLERS CORP., 350 Sth ave- 
nue, New York City—-Produce distillers’ grains 
and make liquor; Lewis S. Rosenstiel, chairman, 
Lester E. Jacobi, president, Carl J. Kiefer, Cin- 
cinnati, vice president in charge of plants and 
production, S. B. Becker, treasurer, and Ralph 
T. Heymsfeld, secretary. 

SHARK INDUSTRIES, INC., Hollywood, Fla.-— 
Manufacture vitamin products from shark liver 
oil; Robert M. French, president, L. W. Fahne- 
stock, vice president, H. Emerson Evans, vice 
president, Harry C. Bloomer, treasurer, Marshall 
S. P. Pollard, secretary; organized July 1, 1937. 

SOUTHERN TOBACCO BY-PRODUCTS COR- 
PORATION, P. O. Box 440, Greenville, N. C.— 
Pulverize leaf tobacco and stems to be used in 
the manufacture of insecticides and feed mix- 


is the one and only 
asset that compe- 
tition cannot un- 
dersell or destroy. 


UNDREDS of successful feed merchants, many 

of whom have distributed Arcady Feeds for 5, 

10, 15 years or more—vouch for the dependable re- 

sults which are blended into every sack bearing the 
familiar Arcady trade mark. 


We are grateful to our many friends for their con- 
tinued patronage and pledge ourselves to do all within 
our power to continue to merit their kind cooperation. 


ARCADY FARMS MILLING CO. 


General Offices—223 West Jackson Blvd. 


LABORATORY 


tures; C. W. Howard, president, J. C. Wyatt, 
vice president; organized October, 1938. i 

STANDARD SOYBEAN MILLS, Centerville, Iq. 
—Manufacture and distribute soybean and 
mixed feed products; H. R. Schultz, president, 
J. R. Hamm, vice president, F. L. Sawyers, 
poems S. V. Carpenter, secretary; organized 
in 

TOLEDO SOYBEAN PRODUCTS CO., Summit 
at Pontiac street, Toledo, O.—Manufacture soy- 
bean meal, soybean oil and allied products; 

. A. Bame, president and general manager, 
Morris Bame, vice president, Ira Bame, secre. 
tary-treasurer; organized in 1937. 

; MANN MILLING CO., Foot of East 
1lth street, Little Rock, Ark.—Manufacture feeds; 
J. F. Weinmann, president, J. A einmann, 
secretary, V. L. Simpson, assistant secretary, 
T. E. Mosley, vice president; organized Novem- 
ber 11, 1911. 

WESTERN BURLAP BAG CO., 1109-21 W. 38th 
street, Chicago--Process and renovate second- 
hand bags and manufacture new bags; Geo. 
I. Goldwyn, president-treasurer, Lew. M. Good- 
man, vice president, Herman Goldwyn, vice 
president, David R. Goodman, secretary; or- 
ganized in 1908. 

ZIMMERMAN ALDERSON CARR CO., 105 West 
Adams street, Chicago—Broker vegetable oils, 
animal fats, cottonseed cake and meal, soy- 
bean meal and glycerine; W. derson, 
president and treasurer, W. D. Carr, vice presi- 
dent, W. B. Burr, secretary; organized as cor- 
poration in 1914, changed to partnership in 1937. 

Other new members who have joined the 
American Feed Manufacturers association to 
date are ATLANTIC SUPPLY CO., Baltimore, 
Md., W. A. Long; CENTRAL MILLS, Inc., Dun- 
bridge, Ohio, D. E. Merrick; COMMERCIAL 
SOLVENTS CORP., New York, O. R. Brunkow; 
KELSO SEED CO., Pittsburgh, Kan., C. P. Kelso; 
NATIONAL DISTILLERS PRODUCTS CORP., New 
York, C. P. Burr; SILMO CHEMICAL CORP., 
Vineland, N. J., G. H. Limpert; VITAMOL, Inc., 
George H. Lubarsky; HERCULES POWDER CO. 
(dairy products division), Chicago, H. M. John- 
son; SHELDON LATTIN, Buffalo, N. Y.; LEMAN- 
PINCUS CO., Inc., New York, Lee Pincus; 
MARDEN-WILD CORP., Somerville, Mass., Fred 
M. Chapman; KING MIDAS FLOUR MILLS, Min- 
neapolis, G. I. Day; HOOSIER SOYBEAN MILLS, 
Marion, Ind., John H. Caldwell and Karl W. 
Hartmann; FROEDTERT GRAIN & MALTING CO., 
Milwaukee, M. W. Thatcher; J. T. GIBBONS CO., 
New Orleans, Paul Landanth; NORTH CARO. 
LINA GRANITE CORP., Mt. Airy, N. C., William 
H. Everngam; WHITMOYER LABORATORIES, 
Meyerstown, Pa.; MILBREW, Inc., Milwaukee; 
H. P. DYSON, New Bloomfield, Pa.; H. K. CLO- 
FINE, Philadelphia, Pa.; VITA-VIM MILLERS, 
Buffalo, N. Y.; REX GRAIN & FEED CO., Buffalo, 
N. Y., and MOORMAN MFG. CO., Quincy, III. 


Don Jorgensen Goes 
To New Position 


Don R. Jorgensen, associated with 
Walter Berger as assistant manager of 
the Des Moines Oat Products Co., Des 
Moines, since Mr. Berger took over the op- 
eration of the firm five years ago, has ac- 
cepted a_ position 
with the Des Moines 
Elevator Co., Des 
Moines, effective 
September 15. Mr. 
Jorgensen will serve 
as assistant man- 
ager of the Des 
Moines Elevator Co., 
working with Walter 
Fuller, present man- 
ager. 

“The change,” he 
said, “was made 
with the utmost friendliness on the 
part of all concerned. I fully appreciate 
the efforts of Mr. Berger in assisting me 
to take advantage of this new opportunity 
and I deeply regret leaving his employ 
after five years of pleasant relations with 
him and the Des Moines Oat Products 
Co.” 

The Des Moines Elevator Co. operates 
a chain of elevators in Iowa and special- 
izes in grain and grain trading. Mr. 
Jorgensen’s many friends in the trade wish 
for him success in his new connection. 
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“ R. L, grain and feed dealer and 

*former speaker of the Rhode 
Is. ind house of representatives, is 
th president and owner of the 
us que Wood River Branch rail- 
roid. What, you never heard of 
the line? Well, this “Toonerville’’ 
roid is the only railroad in America 
wich guarantees every passenger 
a seat on the observation plat- 
form. 

Today, the Wood River railroad’s 
books show a loss of only $182.00 
for the last fiscal year, the smallest 
deficit in the 67 years of opera- 
tion. The line has had a pretty 
shaky existence in more ways than 
one. It was even scheduled to fold 
up several times, but something al- 
ways turned up. Flood waters 


fex RAWLINGS, Hope Valley, 


Oums R 


washed out the track on two oc- 
casions. Last year the New York, 
New Haven and Hartford railroad 
was ready to call it quits after op- 
erating the branch line at a deficit 
for some 60-odd years. 

Roy Rawlings’ grain business, 
the line’s principal patron, would 
be ruined, so he went to the New 
Haven people, asked them how 
much they wanted for the road— 
lock, stock and barrel. “$301.00”, 
came the reply. 

The federal court approved the 
deal, so Mr. Rawlings dug down 
deep into his pockets and paid 
$300.00 cash for 336 out of 600 out- 
standing shares. Seventy-five of 
them have been missing for years. 
Then he paid an additional $1.00 
for the title to a pile of greenish 
bonds with a face value of $56,- 
500, on which no interest had been 
paid for 17 years. 

“Suddenly I found myself the 
owner and president of a railroad 
5.624 miles long with .712 miles of 
siding,” Mr. Rawlings explained. 
“Our only rolling stock consisted of 
a gasoline engine leased from the 
New Haven people and an old 
caboose which is all our own. 

“The railroad used to run so far 
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in debt that I had all the present 
equipment painted red just as a 
reminder.” 

This tiny railroad operates four 
times a week, (more or less) be- 
tween its home base, Hope Valley, 
and Wood River Junction, on the 
main line of the Boston-New York 
trains, leaving about 10:30 a.m. on 
Monday, Wednesday, Thursday 
and Friday. 

Before leaving, Engineer Reat 
Schofield telephones the station- 
master at the other end to make 
certain that there is something to 
cart back. There can be no wasted 
runs according to this road's policy. 

The writer was presented with a 
pass marked “educational” by Pres- 
ident Rawlings one morning. And 
the trip really was educational. Be- 
fore leaving the “station,” engi- 
neer Reat Schofield explained that 
the 20-ton gasoline engine had six 
cylinders, and four speeds, forward 
or backward. You see, on the trip 
to Wood River Junction the train 
goes forward, but on the return trip 
the train has to go in reverse the 
entire way because there is no 
way of turning around. 

We pulled out at exactly 10:40 
and rolled noisily along the wavy 


ROY RAWLINGS’ railroad 
isn't as long but it is just as 
wide as the big lines. He 
is shown operating his "'spe- 
cial." Below a cow obstructs 
traffic and the train oblig- 
ingly comes to a stop. 


track at a speed of not more than 
12 miles an hour for three minutes 
when Schofield stopped the train. 

“I'll be back in a minute,” he 
said. “Jimmy Allen's danged cow 
is on the tracks again.” 

That was nothing. The engineer 
said that on busy mornings, you 
had to shoo horses from the rails, 
besides chickens, sheep, dogs and 
an occasional curious woodchuck. 

After arriving in Wood River 
Junction, Schofield ran into the rail- 
road office and came out with a 
handful of bills of lading. Then he 
helped uncouple three cars from a 
local freight which was one-hour- 
and-a-half late (tsk! tsk!), coupled 
them onto the front of the engine 
and off we backed. 

En route, the engineer pointed 
out the four culverts, four unpro- 
tected grade crossings and the sin- 
gle bridge “belonging” to the line. 
Halfway up a slight grade the radi- 
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(Continued from Page Nineteen) 


trict sales manager, Allied Mills, 
Inc., Omaha, Neb.; Jack Sams, sales 
manager, Blatchford Calf Meal Co., 
Waukegan, Ill., and Fred Holtby, 
T. E. Ibberson Co., Minneapolis, 
Minn. Mr. Fairchild will provide 
some new and practical slants on 
feed merchandising, Mr. Sams will 
discuss “The Ethics of Building a 
Feed Business,” and “Bigger Pro- 
fits Through Plant Modernization” 


is to be the theme of Mr. Holtby’s 
address. 

An outstanding market statisti- 
cian, to be announced later, will 
present an analysis of the feed 
markets during the first World War, 
showing how they affected the op- 
erations of the country dealer and 
the farmer in those years. The facts 
will be presented as an object les- 
son in what may or may not hap- 
pen in coming months. 

Following up the analysis of the 
World's Poultry Congress and how 
to profit will be the second annual 


“REGULAR” 


100 D 
1000 A 


Grain and Flour Exchange, BOSTON, MASS. 


NEW ENGLAND BY-PRODUCTS CORPORATION 


DISTRIBUTORS: 
@ E. F. MORRIS, 4949 Vincent Ave. So., Minneapolis, Minn.— Minn., Wis., No. and So. Dak., lowa 
@ S. E. SPAULDING, 77 Rose Ave., Patchogue, L. I, New York—L. 1, NEW YORK 
@ C. J. SKILLIN, Cranford, N. J.—NEW JERSEY, EASTERN PENN., MARYLAND 
@ G. H. BRENNEMAN, 531 Boyd Ave. So., Akron, Ohio— OHIO 
@ HERMITAGE MILLS, Nashville, Tenn.— TENN. 


What is Gorton-Pew ? 


Gorton-Pew, of Gloucester, Mass. is 
America’s largest and oldest cod fisheries 
and PRODUCERS of the “Gorton-Pew 
Cod Liver Oil Family”: G.P.—GRADE A 
—AND REGULAR. 


Why Gorton Oils ? 


Feed dealers who buy Gorton oils are 
assured of constant vitamin potency by 
means of biological tests on live chicks 
conducted according to A. O. A. C. 
procedure. 


The Gorton Guarantee 


Gorton's reputation, their scientific pro- 
duction and control methods back up the 
“Satisfaction” guarantee of every oil in 
the “Gorton-Pew Cod Liver Oil Family”. 


Make your next order a Gorton oil! 


Telephone Hubbard 1682 


Iowa Feed Men's Field Day on 
Friday, conducted by the staff of 
Iowa State college. Poultry feeding 
will be stressed. Dr. H. L. Wilcke, 
head of the department of poultry 
husbandry, will explain his revolu- 
tionary experiments in oat feeding 
and will further supervise a “short 
course” in feeding problems for the 
feed and hatchery operators. 

A prize will be offered for 
“scholarship,” and will go to the 
feed man getting the highest score 
in a “feed quiz’ prepared by Dr. 
Wilcke. Questions on the test will 
be on subjects every feed man 
should be expected to know. 

Annual banquet and entertain- 
ment for the feed dealers will be 
Thursday evening, September 21, 
at the Savery hotel. The meeting 
will close with a luncheon at the 
state college at Ames Friday 
noon, following the field day dis- 
cussions. 

Of primary importance on the 
business program for the meeting 
will be discussion of further ar- 
rangements for cooperation with 
the Western Grain & Feed Dealers 
association in joint operation of of- 
fice facilities, etc., in Des Moines. 

President Jim Olson, West Bend, 
has called a meeting of the board 
of directors for Thursday morning, 
September 21, to sit with the board 
of the Western in working out 
plans. 


Employment Bureau 


A complimentary, confidential service — 
address your inquiries to The Feed Bag 


POSITIONS WANTED 
FEED MILL SUPERINTENDENT with 20 years 
of wide experience in all phases of feed pro- 
duction. Willing to go anywhere. Refer to 
No. 439, c/o The Feed Bag, Milwaukee, Wis. 


SALESMAN—Twelve years’ experience with 
nationally known firm. Willing to work any 
art of the country. 39 years of age, married. 
efer to No. 919, The Feed Bag, Milwaukee, Wis. 


SALESMAN—Wisconsin and Upper Michigan 
territory preferred. 15 years’ experience in sell- 
ing flour, feed, farm machinery and farm sup- 
plies. Excellent references. Refer to No. 719, 
The Feed Bag, Milwaukee, Wis. 


FLOUR AND FEED SALESMAN — Well ac- 
quainted with dealers in Wisconsin, Minnesota 
and Illinois. Excellent sales record—good ret- 
erences. Refer to No. 791, The Feed Bag, Mil- 
waukee, Wis. 


PLANT EXECUTIVE—Six years’ experience 
with malting plant as manager, also handling 
grain buying, feed sales and traffic. Anxious 
for any work anywhere. Age 30, married. Re- 
fer to No. 793, The Feed Bag, Milwaukee, Wis. 


POSITIONS AVAILABLE 


FEED SALESMAN—To sell feeds, dairy feeds 
and poultry feeds. Southeastern U. S. territory. 
Excellent possibilities for right . Refer to 
No. 79A, The Feed Bag, Milwaukee, Wis. 
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€ Jur 24th annual convention of the Mu- 

. tual Millers & Feed Dealers associa- 
“tion was held in Jamestown, N. Y., 
ptember 7 and 8. Being favored with 
ch capable and interesting speakers as 
ed K. Sale, secretary, Indiana Grain 
‘calers association; Chauncey B. Ham- 
mond, assemblyman from Chemung county, 
WN. Y.; S. Miles Bouton, former United Press 
correspondent in Germany, and Clifford 
W. Gustafson, Chicago, the members in 
aitendance had not only a treat in the 
line of oratory, but also enjoyed the many 
other events that had been arranged. 

The convention started Thursday with a 
golf tournament at the Moon Brook 
Country club, and in spite of threatening 
weather the golfers all had a good round 
and competed for the many prizes thai 
were offered. First prize in the Kickers 
handicap went to James Gray, James H. 
Gray Milling Co., Springville, N. Y., while 
James Gray, Jr. won the prize for low 
gross. The putting contest was won by 
Charles Pelow, Buffalo, N. Y., whereas 
the high gross prize went to Clare Tanner, 
Holland, N. Y. Tom Avery, LeRoy, N. Y., 
had the distinction of having the most 
sixes and won the prize given for that 
event. 

On Friday morning, September 8, the 
regular business session was held at the 
Hotel Jamestown, including the election of 
officers. Grover Towne, Forestville, N. Y., 
was elected President succeeding Howard 
Shamel of East Concord, N. Y. Frank 
Schrimper, Belle Valley, Pa., was elected 
vice president and Lewis Abbott, Ham- 
burg, N. Y, was reelected secretary. 


Immediately after the morning business 
session the members of the association 
went by traction car to the Point Chau- 
tauqua inn where luncheon was served. 


Speakers at the luncheon were Clifford 
W. Gustafson, Chicago, who is chief en- 
gineer of the Millers Mutual Insurance 
Co., and Mr. Bouton, former United Press 
correspondent in Germany. Mr. Gustaf- 
son spoke on the subject of “Fire Preven- 
tion in Feed Mills’ and gave many in- 
teresting and valuable suggestions on this 
subject. 

Mr. Bouton, who is a_ recognized 
authority on European affairs, gave an in- 
teresting talk on the present war situation. 
He has proven to be a good prophet, 
predicting the present state of war in 
Europe for the past several months. 

After the luncheon and speakers there 
was a quiz contest, and Clifford Gustaf- 
son won the first prize for the men and 
Mrs. E. C. Kessler the first prize for the 
ladies. 


The annual banquet was held in the 
main dining room of the hotel and was 
featured by good speeches. Fred K. Sale 
took for his subject “The Sealing of Crops 
and Government Subsidy on Grains in 
General.” In his address Mr. Sale spoke 
about the new steel storage tanks which 
are being erected throughout the Central 


wm 
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elect grover towne 
as new president 


West, and many of the facts which he 
brought forth were of great interest to 
the dealers in this section. 

Following Mr. Sale’s address Assembly- 
man Chauncey B. Hammond, Elmira, N. Y., 
delivered an interesting and inspiring talk 


based on a comparison of practices and 
customs of earlier days with those of the 
present era. After Mr. Hammond's talk, 
the golf and other prizes were awarded. 

Howard Shamel, former president of the 
association, acted as toastmaster and in- 
troduced the new president, Grover Towne, 
to the members assembled. Mr. Towne 
made a few remarks, thanking the mem- 
bers for their confidence, and requesting 
their advice and assistance in all associa- 
tion activities. 


@ JOHN ELWOOD MANN, owner of the 
milling business of Mann & Allshouse, 
Easton, Pa., died suddenly at his home of 
a heart attack, August 26. He was 63 
years old. 


FUL-0-PEP COMES THRU 
WITH A RIP-ROARIN’ YEAR 
FOR DEALER PROFITS! 


Ful-O-Pep Plan Adopted by Profit-Wise 
Poultrymen Who See Chance to Save 
up to 20% on Cost of Feeding for Eggs! 


We're doing it in 1939 


Biggest year OS 
Ful-O-Pep Poult 


record for 


ry Mashes 


Big aggre 


radio and poultry mas 


ssive advertising 19 


azines 


Poultrymen 
20% feeding for 


may save up to 


Sign up with the line that’s easy to sell. Ful-O-Pep’s 
going places in 1939. Ask for the facts on a dealer- 
ship in your territory. Write now to 


THE QUAKER OATS COMPANY, CHICAGO, ILL. 
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Poultry scientists at California and Ohio agricultural ex- 
periment stations have demonstrated that Lactoflavin in 
laying mashes affects egg production. A ration low in 
Lactoflavin limits egg yield. A ration high in Lactoflavin 
results in good egg production. 

The California authorities also have stated that some 


LACTOFLAVIN SUPPLEMENT 


WITH NATURAL VITAMIN D 


... for all your rations 


Faydry With Natural Vitamin 
D from fish liver sources pro- 
vides, in dry product form, a 
dependable and economical 
supply of Vitamin D of guar- 
anteed A.O.A.C. chick unitage. 

Flaydry With Natural Vita- 
min D contains the Lactoflavin 
and all the other B-G vitamins 
of regular Flaydry p/us Vitamin 
D—a “natural” combination 
for poultry rations. 

Flaydry With Natural Vita- 
min D meets the needs of 
feed manufacturers large and 
small. It is easy to handle, 
readily mixed, easy to store, 
and it cuts inventory costs. 

Order Flaydry With Natural 
Vitamin D to be shipped in 
your next car of Flaydry Lacto- 
flavin Supplement. 


GROWTH HATCHABILITY - 


practical poultry rations may not 
contain enough Lactoflavin for maxi- 
mum egg production. 


LACTOFLAV/IN SUPPLEMENT 


Flaydry Lactoflavin Supplement 
makes possible the addition of this 
stimulating factor—Lactoflavin—for 
egg production. 

Many leading feed manufacturers 
now are adding Flaydry Lactoflavin 
Supplement to their rations to sup- 
plement the egg producing values 
of the other ingredients in the feed. 
The additional Lactoflavin—and other 
factors of milk’s B-G group of vita- 
mins—that Flaydry brings to a mash 
helps protect against uneven vitamin 
content and at the same time builds 
up the total Lactoflavin supply to 
maintain better egg production. 

Write now for further information 
about Flaydry. 


EGG PRODUCTION 


HE BORDEN COMPANY 


Special Products. Division — 
350 MADISON AVENUE, NEW YORK, N.Y. 


MILK AND EGGS 
are an ideal combi- 
nation and the Bor- 
den Co., New York, 
emphasized this fact 
at the recent World's 
Poultry Congress in 
Cleveland with the 
cutouts shown here- 
with. Many hotels 
and restaurants also 
displayed them on 
their tables. 


@ VICTOR FLOUR MILLS, Pittsford, N. Y., 
are constructing an addition to their plant 
which will cost from $25,000 to $30,000. 


@ DAYTON MILLING CO., Towanda, Pa., 

is remodelling its feed mixing plant and 

has installed molasses mixing equipment. 


@ FLORY MILLING CO., Bangor, Pa., was 
host to more than 200 office and mill em- 
ployees of its 12 main and branch plants 
in Pennsylvania and New Jersey at an out- 
ing held August 26. The day’s events were 
followed by a turkey banquet. 

—— 


@ C. M. (STORMY) STORMES, Iowa Feed 
Corp., Des Moines, and his wife returned 
recently after spending several weeks in 
Colorado and other western points. Mrs. 
Stormes had the misfortune to break a 
bone in her foot while on the trip and is 
still limping about. The pressure of the 
high altitudes also gave Mr. Stormes a 
headache but, all in all, both confess that 
the vacation was most enjoyable. 
FAREWELL PARTY 

Friends of James P. Hessburg, former 
manager of the Milwaukee office of the 
Archer-Daniels-Midland Co., gave him a 
send-off to his new job as manager of 
the firm’s soybean plant at Decatur,, Ill., 
at a farewell dinner party held at the 
Pfister hotel, Milwaukee, August 21. More 
than 75 feed and grain men attended. 
Charles Coughlin, the Riebs Co., was 
chairman of arrangements for the party 
and E. S. Terry, Stratton Grain Co., served 
as toastmaster. Brief talks were given by 
Walter Vye, new manager of the Archer- 
Daniels Milwaukee office, David K. Steen- 
bergh, publisher of The Feed Bag, and 
Mr. Hessburg. Out-of-town guests included 
Mr. Hessburg’s brother Arthur of the Hia- 
watha Grain Co., Minneapolis; Frank 
Seidl, Archer-Daniels-Midland Co., Min- 
neapolis, and Gene Havey, Chicago. Mr. 
Hessburg was presented with a travelling 


bag as a parting gift. 
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‘ade ompliments 


poultry congress issue 


J iE Feed Bag's coverage of the World's 
Poultry Congress at Cleveland, Ohio, 
in ‘ts August birthday number was the 
subject of many complimentary comments 
{rom the trade. One section of this issue 
was devoted to a pictorial review. 

‘Your handling of the picture section,” 
writes Glenn Campbell, Campbell-Sanford 
Advertising Co., Cleveland, was a joy 
indeed. Many thanks.” 

‘Congratulations on your birthday issue 
of The Feed Bag, as well as the splendid 
way in which you have pictured the 
World's Poultry Congress, comments A. F. 
Seay, Purina Mills, St. Louis. “You always 
have a very readable paper.” 

Frank S. Sheets, G. E. Conkey Co., 
Cleveland, adds that “your very attractive 
and interesting issue of The Feed Bag on 
the World's Poultry Congress came to my 
desk this morning and I hasten to con- 
gratulate you on the fine shape in which 
it has been assembled—being very inter- 
esting, attractive and educational. I am 
sure that this particular issue will be re- 
tained as a memory of the Congress for 
many years to come.” 

“Your World's Poultry Congress number 
of The Feed Bag,” says Ralph M. Field, 


Wisconsin department of agriculture, Mad- 
ison, reports, “I did not have a chance to 
visit the Poultry Congress and just wish 
to tell you that I enjoyed very much your 
August issue in which you so fully de- 
scribed the activities.” 


president, American Feed Manufacturers 


association, “was a honey. I have enjoyed 
it so much and all of us who were there, 
I'm sure, will enjoy looking it over and it 
will give those who were not there a most 
comprehensive idea of the setup.” 

W. B. Griem, feed and fertilizer control, 


Central Dealers Give 
4-H Club Awards 


County fairs were selected by three 
dealers for the presentation of the Central 
Retail Feed association gold pin and certi- 
ficate of award to two 4-H club members 
during August. Ken Carroll, manager, 
Farm Service Co., LaCrosse, Wis., honored 
Herbert Lyon, Galesville, Wis., for out- 
standing work in raising alfalfa on Aug- 
ust 13 before a large audience at the 
county fair held in Galesville. The pres- 
entation of the gold pin and certificate 
followed a program put on by 4-H club 
members and Home-makers of the county. 


Mr. Carroll gave a short address pointing [fy 


out the purpose of the Central associa- 
tion's support and the appreciation feed 
dealers have for the work that 4-H clubs 
are doing. James H. Vint, Farmers Coop- 
erative Elevator, Union Grove, Wis., pre- 
sented a gold pin and certificate to Ella 
Bullis, Union Grove, at the county fair held 
in that town August 31. Presentation was 
made at the grandstand preceding the 
evening entertainment and a short talk 
was givin by Mr. Vint. Miss Bullis was 
honored for outstanding work in the gar- 
den project. 
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O. F. Bast, president, Grain & Feed 
Dealers National association added to the 
many congratulatory messages with, “I 
want to congratulate you on your birth- 
day number and your editorial comment 
on the World's Poultry Congress. Your 
publication is becoming more outstanding 
from time to time, and I know that you 
are enjoying the success you so justly 
deserve.” 

A note of encouragement also came 
from W. N. Knauf, Knauf & Tesch Co., Chil- 
ton, Wis. 

“Congratulations on the 15th birthday 
number of The Feed Bag and on the ex- 
ceptionally high class August edition,” he 
writes. “It is getting better month by 
month. Keep up the good work.” 


Greenmelk Division, American Dairies, Dept. FS, & 
2438 Broadway, Kansas City, Missouri. BS] 
Send me complete details on how Greenmelk will 

mean profits plus to me. Re] 


NAME 
FIRM 


ADDRESS. 
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THE MODERN way 


OF ADDING MOLASSES 
TO YOUR FEEDS 


DRIED MOLASSES 
MIX 


Write for Full Particulars 


La Budde Feed & Grain Co. 


MILW AUKEE WISCONSIN 


FOR SATISFACTORY RESULTS 
IN EVERY BRANCH OF 

THE GRAIN BUSINESS 

TRADE WITH 


INCORPORATED 
MINNEAPOLIS AND ALL 
PRINCIPAL TERMINAL MARKETS 


Special Attention Given To Barley 
And All Feed Grains Shipped To 


MILWAUKEE 


Read the Cargill Crop Bulletin 


e©30e 


IN YOUR 


The Missing Spokes 


The importance of providing dairy cows with a feed ration 
containing all of the necessary ingredients for maintaing milk 
production and keeping up bodily health was effectively pointed 
out by a Missouri dealer who obtained an old wagon wheel 
and removed several of the spokes. He placed it in his window 
and surrounded it with a display of his brand of feeds and 
attached a placard to the hub of the wheel which read: “You 
Wouldn't Take a Chance on Carrying a Heavy Load on a Wagon 
Equipped with Wheels from Which Spokes Were Missing. Neither 
Can You Expect Dairy Cows to Produce and Stand Up if You 
Give Them Feed That Lacks the Necessary Ingredients.’ The 
message went on to explain why the dealer’s feeds were com- 
pletely balanced and profitable to use. An illustration of the 
wheel was also used in subsequent direct mail literature which 
the feed store owner sent to his customers. 


Apple of Their Eye 


Taking a large number of bright red apples a Michigan 
dealer arranged them in his window to spell out “Blank Feeds 
— Apple of the Hen’s Eye.” In the background was placed 
an attractive display of poutry mashes. This was especially 
appropriate for the fall season when farmers gather their 
apples and the “homey” phrase of the display made a deep 
impression. As a supplement to this idea the dealer also ar- 
ranged to serve as a marketing station for farmers maintaining 
orchards. Cash or trade-ins on other farm products were 
accepted from purchasers. 


School Rulers 


Every school boy and girl can use a ruler and realizing this 
fact a Rhode Island dealer ordered 500 of them with the name 
of his store and his brands of feed printed on one side. Cne 
ruler was given away with every $1.00 purchase to children 
accompanied by their parents. “Blank Feeds Measure Up,” 
appeared as the slogan under the dealer's firm name. The 
stunt had children begging their parents to go to the feed 
store so they could obtain rulers and an appreciable increase 
in business resulted. 


ulumn Himesphere 


very fall a New York state dealer dresses up his windows 

tq provide an autumn atmosphere. Gayly colored leaves, corn 
alks, pumpkins and mounted squirrels are some of the effects 
sed. Every few days the displays of feeds are changed to 


\/give the window the appearance of newness and freshness. 


A card in the window also reminds customers that it is time 
to plan the winter feeding program and invites them to come 
in and talk it over. 


eptember Sel Hints 


Plan your direct mail selling literature on winter feeding of 
poultry and livestock . . . egg prices usually rise in fall so 
make a goéd splurge on laying mashes, broiler mashes and 
poultry remedies . . . keep on friendly terms with the school 
boys and girls in your community for they are a big influence 
on. their parents . . . don't let bad accounts run too long... . 
spring purchases should be fully paid before credit is allowed 
on items bought for the fall and winter season. 
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- feed week plans 


(Continued from Page Nine) 


ec .or was induced to run it in his 
nc vspaper. 

‘ractically all feed manufacturers 
a: i local dealers sponsoring radio 
p:. grams devoted a large portion 
o{ their time on the air to Feed 
V -ek promotion last year. National 
neiworks cooperated in giving 
voice to David K. Steenbergh, pub- 
lisher of The Feed Bag, who spoke 
over WLS, Chicago, pointing out 
interesting facts about the progress 
of the feed industry and urging 
farmers to patronize their local feed 
dealers. Ralph M. Field, president, 
American Feed Manufacturers as- 
sociation, also went on the air in 
an interview during the Firestone 
Farm Service hour. Similar radio 
addresses are to be given this year 
by outstanding experts in the feed 
industry. 

Every feed dealer is urged to 
obtain Feed Week posters and dis- 
play them in his store, on his 
trucks and throughout the town, get 
his newspaper to carry publicity 
and then plan some special event 
that will enable him to get the full 
benefit of the celebration. Remem- 
ber, that “Better Feeding Brings 
Bigger Profits," not only for the 
farmer but for the feed dealer as 


well. 


@ FARMERS ELEVATOR CO., Hardy, Ia., 
has purchased the Davenport Elevator Co., 
and wiil operate both places of business 
under its present name. Charles M. 
Helland is manager. 


— national dealers 
(Continued from Page Seventeen) 


Trade are sceduled to give interest- 
ing talks. Election of officers and 
the presenting of resolutions will 
conclude the convention business 
sessions. 

Grain and feed men will com- 
pete for the “President's Cup” at 
the annual golf tournament which 
is to be held beginning at 2 p.m. 
at the Minneapolis Golf club. “Eb” 
Evans, Decatur, Ill., is now in pos- 
session of the cup and will be com- 
pelled to defend it. Many other 
prizes are to be awarded. 

The annual banquet in the even- 
ing will terminate the 43rd annual 
convention. 
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“HAPPY” COX DIES 

L. W. Cox is dead. “Happy”, as he was 
familiarly known to his many friends in 
the feed trade, passed away at Richmond, 
Va., September 6 after making a valiant 
fight to recover from an operation which 
he underwent at Stewart Circle hospital 
several months ago. At the time of his 
death he was sales manager in Virginia 
for the Arcady Farms Milling Co., Chicago, 
and was noted for his sunny smile and 
cheerful disposition. Happy was one of 
the few remaining old timers in the feed 
trade and was formerly engaged in busi- 
ness at Norfolk, Va., under the firm name, 
Daniels & Cox. Funeral services which 
were held September 8 at Elizabeth City, 
N. C., were attended by a host of mourn- 
ful friends. 


BUY LADISH PLANT 

Archer-Daniels-Midland Co., Minneap- 
olis, on August 29, purchased and took 
possession of the Ladish Milling Co. feed 
plant and elevator, Milwaukee, which had 
been idle for several years. Remodelling 
and installation of new machinery is now 
under way. All feed manufacturing units 
are to be removed and placed on sale 
and modern barley cleaning machinery 
is being rapidly assembled in their place. 
The newly acquired plant will be under 
the supervision of the Archer-Daniels- 
Midland Milwaukee office of which Walter 
Vye is manager. John Voelzke is to be 
in charge of the elevator and storage 
facilities which are being revamped to 
provide for the rapid sale and handling 
of barley. 


OF GIFTS YOU CAN EARN 


BLATCHFORD DEALERS EVERYWHERE ARE 
CASHING IN WITH PROFIT SHARING CREDITS 


Here's good news for all Blatchford deal- 
ers—a new Profit Sharing Plan; a new 
Catalog of valuable, practical gifts . . 
extra profits for wide awake feed dealers 
—for YOU! 


There's NO LIMIT to the number of gifts 
you can earn—credits quickly pile up 


MAL THIS TODAY / 


BLATCHFORD’S Dep't. 2-S 
Waukegan. Illinois. 


Please send me your new catalog of gifts I 


can earn. 

Street 

City State | 


each time you purchase Blatchford’s 
Vitadine, Calf Meal and Calf Pellets. 


Send for your free copy of Blatchford's 
Dealer's Gift Catalog today—NOW! See 
for yourself the scores of really splendid 
things in store for you .. . a wide selec- 
tion of prizes ranging from clothing to 
movie cameras, from golf clubs to radios, 
from kitchen ware to furniture, from 
lamps to luggage! And all top quality 
merchandise, nationally known and ad- 
vertised. ACT NOW! 


WAUKEGAN « ILLINOIS 
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CAREFULLY SIFTED FOR FEED 


DEALER CONSUMPTION 


GOOD ADVICE 

New Circus Actress: “You know, sir, this 
is my first job in the circus. You'd better 
tell me what to do to keep from making 
mistakes.” 

Manager: “Well, don’t ever undress in 
front of the bearded lady.” 

* * * 
ANSWER THIS ONE 

Husband: “Darling, I think you spend 
altogether too much money getting your 
hand read.” 

Wife: “And, dear I think you spend 
altogether too much money getting your 
nose red.” 

* * * 
DOESN'T AGE FAST 

Feed Dealer: “Are you the girl who 
took my order for dinner?” 

Waitress: “Yes, sir.” 

Dealer: “Well, I declare! 
look a day older.” 

* * * 
TOUGH TO HANDLE 

“Lesh go home now, Joe.” 

“Naw, I am afraid to go home. Wife’ll 
shmell my breath. 

“Hol’ your breath.” 

“Can't. Sh'too strong.” 


You don't 


Better Built Bags 


MUCH SAFER 
Suitor: “It is customary to seal a pro- 
posal with a kiss, isn't it?” 
Clever Girl: “It used to be but now it 
is safer to have a witness.” 
* 
GOOD DESCRIPTION 
Dealer's Son: “Paw, what is a hen- 
pecked husband?” 
Paw: “A henpecked husband is a man 
whose nerve is in his wife’s name.” 
* * * 
HAIR RESTORER 
Office Boss: “Did you work up a good 
appetite while you were on the farm?” 
Bookkeeper: “Did I? I ate corn on the 
cob until a growth of cornsilk came out 
and covered my bald spot.” 
* * * 


PARKED TOO CLOSE 

Jones: “What do you think. When we 
came out of church last Sunday we found 
our dog asleep on the car running board.” 

Brown: “Why, he couldn't hear the 
sermon out here could he?” 

* * * 

Making love is like making a pie. All 
you need is a lot of crust and some apple 
sauce. 


DEPENDS ON VICTIM 
Son: “What's inertia, dad?” 
Dealer: “Well, if I have it, it’s sheer 
laziness but if your mother has it, it's 
nervous prostration.” 


* 


GOOD IDEA AT LAST 
Dealer: “Did you ever see a group of 
women silent?” 
Salesman: “Yes, once.” 
Dealer: “For the love of Pete, when?” 
Salesman: “When the chairman asked 
the oldest lady to speak up.” 


* * * 


A fool and his money are some party. 
* * * 


TASTE IN VOLUME 
Waitress: “This is the fifth cup, sir. You 
certainly must like our coffee.” 
Dealer: “Yes, I do, or I wouldn't be 
drinking all this water to get a little.” 


* * 


PROVIDING HE DON’T 
Mrs. Butterworth: “Is your husband a 
good provider, Dinah? Do you have chick- 
en and watermelon often?” 
Dinah: “Yassum, he’s a good providah 
all right. But Ah’s always skeered he’s 
gwine ter git ketched at it some time.” 


* * 


NOT FOR GOSSIP 
Feed Dealer: “I'm sorry to have kept 
you waiting. I’ve been setting a trap for 
my wife.” 
Salesman: “Good heavens! Who do you 
suspect?” 
Feed Dealer: “A mouse in the kitchen.” 


PUT A “DIAMOND” 
On YOUR PAYROLL 


Grinding Plates, Hammers. 
and Screens for All Types 
of Mills 


BAG FACTORIES - COTTON MILL - BLEACHERY 


TALK asour sacs! 


“W onderful Improvement” 


(Quoted from Customer’s Letter) 


“We received the new......... bags yesterday, 
and certainly want to compliment you on 
the wonderful improvement you have 
made in this brand. It should have a de- 
cided effect on the way the consumer will 
take to it as it is attractive and really 
appealing.” 


. and begin grinding out Profits this 
season. Mill owners whose equipment 
is not ready for the greater feed demand 


should investigate the new Diamond 
Ball Bearing Attrition Mill. It is equipped 
with new combination scalper, magnetic 
e separator and feeder. A request will 
bring you complete information. 


WERTHAN BAG CORPORATION 
NASHVILLE — NEW ORLEANS 


7 Diamond Huller Company 


WINONA, MINN. 


Division Sales Office—Board of Trade Bldg. Chicago 


e32e 


R. R. HOWELL CO. — Minneapolis, Minn. 


Northwest Distributors 


THE FEED BAG — September, 1939 


_ 
mm 


— owns railroad 


(Continued from Page Twenty-five) 


atc: of the noisy engine boiled over, call- 
ing ‘or time out. Schofield ducked under 
a } srbed wire fence to fill his pail in a 
cov watering hole. 

Toe line operates for the benefit of 
far: ers scattered throughout South county, 
cai .es some 10,000 tons of freight annually 
for s 40-odd customers. The first directors’ 
meciing under the new Rawlings owner- 
shi» was held not long ago and showed 
a deficit of only $1484 on the books. This 
was a reduction of $2500. 

The Rawlings administration has given 
the railroad new life plus a new home- 
made “Presidential Special’. The tiny car, 
built by Engineer Schofield and Mr. Raw- 
lings’ son, Rob Roy, is an open-air affair 
of three seats painted bright red. 

It is not unlike a roller coaster and has 
no springs. The floor is only six inches 
above the tracks and a long hand brake 
is set in the middle. The engineer invari- 
ably places it in front of the locomotive 
to protect more valuable rolling stock in 
case of an accident and to keep smoke 
from the passengers’ eyes. 

President Rawlings confided that on 
some days he quits his office early, has 
the presidential special hitched to the loco- 
motive, and goes fishing in a brook three 
miles down the road. He added that open- 
air rides come in mighty handy on hot 
days. 

Reat Schofield, an employee in the grain 
business, was instructed in the art of oper- 
ating a gas engine. Now he acts as chief 
engineer, track walker, brakeman, bag- 
gageman, conductor and general agent for 
the Wood River Branch railroad. 

“Forty years ago, when the railroad was 
in particularly dire straits,” Mr. Rawlings 
told us, “the owners threatened to. shut 
down. Ralph C. Watrous upped and leas- 
ed the road for a number of years because 
his mother lived in the area served by the 
line. She would have been virtually iso- 
lated if service were suspended. Upon the 
death of his mother a few years ago, Mr. 
Watrous gave the line back to the New 
York, New Haven and Hartford operators.” 

The railroad’s records reveal that only 
one real accident occured during its entire 
history. That was back in 1904, when a 
locomotive and three coaches left the rails. 
Nobody was injured but one passenger's 
derby was ruined and had to be replaced 
at a cost of $4.00. 

The several towns served by the railroad 
have cooperated to the extent of exempt- 
ing the line from payment of taxes. This 
may result in a showing of a small profit 
at the 66th annual diredors’ meeting next 
spring. Future plans call for the retimber- 
ing of the single bridge on the line plus 
the usual costly replacements of track and 
ties. 

President Rawlings boasted that his line 
was “just as wide as the Boston and 
Maine and Canadian Pacific, even if it 
were not as long.” 

“Furthermore,” he added, “if I do say 
one thing, it’s a darn side much easier to 
tun this railroad than it was to run the 
Rhode Island legislature!” 
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A GREAT ARMY oF DEALERS 


across the country from Maine to 
California are getting a consistent 
speed sales ‘turnover’ on PILOT 


BRAND Oyster Shell 


BECAUSE — First 
It’s always top quality— 


BECAUSE — Second 
It’s nationally advertised in Magazines 
and Radio. 
BECAUSE — Third 
It’s been constantly adver- 
tised for more than 18 years. 


If you are not one of this 
Pilot Brand Army —a postal 
card to our nearest office 
will have quick attention. 


PILOT 


BRAND 
OYSTER SHELL-~ 
FLAKE 


Ovster SHELL PRODUCTS coRP'N 
New Rochelle, N.Y. London, Eng. St. Louis, Mo 


IT’S ALWAYS SAFE TO SAY 
RED W BRAND 


DIGESTER 


TANKAGE 


(MEAT MEAL) 


neo 
MEATSBONE 
SCRAPS 
WILSON & CO 
A. 


Animal protein and mineral feeds with a 
long record for outstanding quality, which 
means results in the feed lot. Here they are: 


RED W BRAND 60% Digester Tankage 

RED W BRAND 50% All "Round Meat and Bone Scraps 

RED W BRAND 65% Special Prepared Steam Bone Meal 
Use them in the ration the year ’round for 
uniformly good results. 


BRAND 


WILSON & CO 
Chicago Kansas City 
Oklahoma City 
Cedar Rapids 
Albert Lea Omaha 
Philadelphia Boston 
New York 
Columbus, Ga. 


Los Angeles 
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— credit and service 


(Continued from Page Seven) 


(if he is lucky) the load is then delivered 
on Thursday. The invoice is billed out with 
enough margin to cover costs in the event 
he elects to let it go through as a charge. 
Listed separately on the invoice is a spe- 
cial cash discount for the difference that 
I would have charged him had he paid 
cash on delivery. We then hold this sale 
open until the following Wednesday when 
the salesman will again call. He tactfully 
calls the cash discount to the attention of 
the customer and tells him today is the 
final date that he can take advantage of 
it. If he at that time pays the invoice it 
then goes through as a cash sale but if 


he lets that date slide by it then becomes 
a charge payable in 30 days. Now if he 
wants to pay for this next order on the 
following week we allow him the cash 
discount on the new invoice providing any 
preceding week's order is not over 30 
days. In this way he is paying a just price 
capped for all of his deliveries just be- 
for his charge but is not being handi- 
cause there happens to be a charge 
against him a week or two old. 

Now for the type that you are most 
interested in: The type that keeps you 
awake nights. He is always behind. He 
never catches up. You are always hound- 
ing him for money and then unless you 
are careful you find that the account has 
increased $15.00 or $20.00 some month 
anyway. You are always trying to fig- 


CORK PRopucTs 


*MERAL 


SWEETENED 
g CORN PRODUCTS REFINING (0. ° 
> GENERAL OFFICES-NEW YORK.USA. 


The NEW FINE-GROUND FORM 


of Buffalo Corn Gluten Feed 
and Buffalo Sweetened 


ee rene is now available for shipment 
everywhere, at no extra cost. 
These fine-ground feeds are par- 
ticularly adapted to meet the 
requirements of poultry mashes. 
The analysis and price are the 
same as the regular run of 
BUFFALO and BUFFALO 
SWEETENED, which, 


20% A COUrse, We Continue to 
FIBRE §=MAXIMUM 7% 


of 


POTASSIUM 


NEW YORK: 83 Maiden Lane 


An intimately blended and milled combination of 
90% Potassium Iodide U.S.P. with Calcium Carbon- 
ate and Calcium Oxide. Protected by U. S. Patent. 


A stable, very finely divided Powder, bulky and free 
running, thus assuring uniform distribution and a 
uniform ration of Iodine in your feeds. 


Write for Sample and Circular 


CHAS. PFIZER & CO., Inc. 


IODIDE MIX 


CHICAGO: 446 W. Grand Ave. 


ure out whether or not it is worth. the 
trouble to keep him and yet you don’t see 
how you can possibly get out from under 
unless you do bother with him. In short, 
it is a great big headache. Why did you 
let this account get into you for so much? 
Because you know him to be honest and 
upright. You feel that he is on the right 
track and you are hungry for business. 

We first analyzed the condition of our 
accounts from this point of view—is this 
account in a position to pay more prompt- 
ly no matter how much he wants to. We 
found in a great many cases that he 
wasn't taking in enough cash to pay as 
he would like. 

The next step was why, and there are 
several reasons. You or I in our business 
know, or at least make an attempt to know 
what our cost of doing business is. There- 
fore, we know what our selling price has 
got to be if we intend to make a profit. 
Ours then is a problem of cheating a de- 
mand at a price that we must get in order 
to stay in business. 

With the farmer this isn't the case. He 
can't set a price in relation to his cost. 
His problem then is to get his production 
cost down to a point whereby he can 
realize a profit at whatever the market 
may be, and to govern his production to 
periods of highest market prices as near 
as possible. 

This is where we come into the picture 
by helping him to offset the items in man- 
agement that may be building up his cost 
of production, and I have found by and 
large, that our customers are willing to 
have us come in any time and help in 
whatever way we can. 

One of the first items we found to be 
hindering, what I call management costs, 
was chicken pox. It may surprise you to 
find that this is a condition which is cost- 
ing the poultrymen thousands of dollars 
every year. 

In practically every community there are 
a certain number of poultrymen who for 
one reason or another will not vaccinate 
their birds against chicken pox. In the 
event that chicken pox becomes prevalent 
in these flocks during a period of high 
production, the following example will 
give you an idea for part of the reason 
why some particular customer of yours 
may be sliding behind on his account at 
a time in the year when his production 
should be allowing a gradual decrease 
in the account. 

Let us suppose that some particular ac- 
count of yours has a flock of 1000 birds 
and he is hit with a light case of chicken 
pox with a loss of production estimated 
for argument ct from four to six weeks. 
The birds are producing about one and 
a half case per day or about 50 percent. 
Eggs are bringing let us say 30 cents per 
dozen or about $13.50 per day. Along 
comes this light case of chicken pox. Now 
if the birds drop only 25 percent in pro- 
duction and if there is no mortality there 
can easily be 700 or 800 dozens of eggs 
lost at 30 cents per dozen, $200.00 to 
$300.00. 

Now supposing it happened to be a 
heavy case with loss of production of from 
eight or twelve weeks, the dollars and 
cents loss may easily jump up $300.00 or 
$400.00. What happens? This customer 
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Corn Products Sales Co., New York & Chicago 


wal! into your store one morning and 
tells you the sad story. There won't be 
qui! enough income for the next few 
wee ; to take care of the current feed 
bill. And remember this doesn’t generally 
occ: at a time when his bill is the heavi- 
est uf in many cases by the time he has 
recc ered and his income is back large 
eno.gh to allow for a gradual decrease 
of the back bill it is about time to think 
abot the spring chicks and very soon the 
curr: nt bill is running about as high as 
the current income. A few weeks go by 
and you start checking over your accounts 
to find out where you can get some money. 
You come to this account and it doesn't 
seem possible it could be so high. Since 
this account is well over the terms allowed 
and since you can't seem to get any 
response the customer is shut off and steps 
are taken to collect. A customer discour- 
caged, may be one of your best potential 
friends lost because he doesn’t believe 
that you gave him a break. 

What do a lot of you do? I know be- 
cause I have done it myself. You're going 
to let him go. You're going to charge up 
about half of the account to bad bills, 
you're going to give some collection agency 
or attorney about 25 per cent and if you 
are lucky you will recover about 25 per 
cent. You probably will never sell this 
account again and he may do you a lot 
of harm among his neighbors, who, know- 
ing of his hard luck, will invariably see 
his side of it only. 

Now what could you have done about 
ii? First of all we have a list as near as 
possible, of all the birds in the territory 


which we happen to be servicing, regard- 
less of whether or not we are selling them. 
We watch these accounts and as the dif- 
ferent lots of birds reach an age suitable 
for vaccinating we call on the owner and 
inquire, whether or not he intends to vac- 
cinote against chicken pox. In the case 
similar to the one just described he doesn’t 
intend to. Perhaps he is so busy with the 
summer's work he hasn't got the time, or 
his birds are so healthy he doesn’t think 
he will be bothered. At any rate there 
are always plenty of reasons .. . so that 
he isn't going to do it. We then ask how 
he would like to have someone come in 
and vaccinate his flock free of charge. 
Immediately he wants to know what the 
catch is. We then inform him of our free 
vaccination service to our customers and 
that although he at present is not one of 
our cusiomers, we feel sure that our ser- 
vices will make him want to become one, 
and sure enough he is tickled to have us 


Jersee Balancer 


Beat 
Competition 


MR. FEED DEALER 
Here is Your Chastce 
To Make $5-00 to $QQ.00 a Ton 


MORE PROFIT 


Line up with THE JERSEE PLAN of mixing 
your own concentrates and other feeds. Since 
1922, satisfied Jersee dealers from coast to coast 
have been using this Money Making plan of build- 
ing better feeds that bring bigger profits. With the 
Jersee plan you build prestige for your own line 
of feeds with your own brand. Line up fall busi- 
ness with Jersee, a scientific balance and blend 
of potent ingredients in powder form. A free-flow- 
ing easy-to-mix combination of milk, cod liver oil, 
vitamins, iodine, manganese, etc., in one sack. 
Saves time and expense of mixing separately. 


Write today for full details 


Be Profit Wise 
JERSEE-IZE 


THE JERSEE Co. 


MINNEAPOLIS, MINN. 


DECATUR 
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PRICES LITERA 


PIONEERS OF 


HISTORIC progress of the feed 
industry was demonstrated by 
the above float recently en- 
tered in a parade by the North- 
ern Milling Co., Wausau, Wis. 
Crude method used by Indians 
in grinding corn as contrasted 
with a modern feed plant was 
the theme of the idea. 


come in and help him. Now comes the 
enjoyable part. You have some new busi- 
ness from a customer who will go through 
the year without any loss from chicken 
pox. 

@ W. O. FEHLING, well known feed 
broker, Philadelphia, Pa., was seriously 
injured and his son, Samuel, 15, was 
killed in an automobile collision which 
occurred while he was returning from the 
World's Poultry Congress. 


We subscribe to the principle that 
friendship should be built on busi- 
ness and not business on friendship. 


PROTEIN 


EST 
TURE - SAMPLES ON REQU 


ALL IN ONE CAR AT CARLOAD PRICES Laer 
The Staley Customer NEVER GUESSES-He Knows! — 
A. E. STALEY MANUFACTURING CO. 


FEED DIVISION) ILLINOIS 


THE SOYBEAN INDUSTRY IN AMERICA 
AMERICA’S LARGEST PROCESSING PLANT 


4 
| 
1 SOYBEAN OIL MEAL 
PEA-SIZE SOYBEAN OIL MEAL | MA 
3 SOY BEAN OIL MEAL PELLETS“ 
4 CORN GLUTEN FEED 9 
SWEETENED CORN GLUTEN FEED 
: CORN OIL MEAL 
gizes PLAIN & MINERALIZED 
e35¢ 


CHANGE FIRM NAME 

National Adhesive Corp., 820 Greenwich 
street, New York, has changed its name 
to National Starch Products, Inc., and has 
purchased the Piel Bros. Starch Co., 
Indianapolis, which will be operated as a 
division. Personnel will remain the same. 
The combined firms will continue to pro- 
duce starch by products including corn oil 
and feed and other corn derivatives. 


@ R. D. EMRICK, who has been associated 
with the Grafton Feed & Storage Co., 
Grafton, W. Va., was recently elected vice 
president of the firm. Ray C. Cole has 
been made secretary and treasurer. 

@ ED FELDT and Herbert Schultz feed 
and grist mill, Cascade, Wis., was de- 
stroyed by fire, August 31, with a loss 
estimated at several thousand dollars. 


cc 


THE IODINE 


ping up sales for 


the Iodine Seal, 


Dept. B 


120 BROADWAY 


dealers throughout the country. 
SEAL APPROVED Feeds assure your cus- 


tomers they are feeding sufficient iodine. 
Write for information. If the feeds you now sell do not bear 


the name of the manufacturer, and we will send you a 
novel paper weight. Write Dept. B. 


IODINE EDUCATIONAL BUREAU, INC. 


Paid Me!” 


SEAL of Approval is step- 


an increasing number of feed 


send us the brand name of the feed, and 


NEW YORK, N. Y. 


MICHIGAN 

Earl Young, Albion, recently completed 
his new feed grinding plant adjacent to 
his elevator. The new equipment wil! in- 
clude a built-in crusher and feeder and 
electromagnetic separator, a corn sheller 
and a cold-process molasses mixer. 

Valley Elevator Co., Capac, has installed 
a hammer mill with built-in feeder, crusher 
and electromagnetic separator. 


Coloma Fruit Exchange, Coloma, has 
recently added new equipment in their 
feed mill including an attrition mill and 
corn cracker. 


Dexter Agricultural Association, Dexter, 
has installed a feed mixer. 


Wallace & Morley Co., Elkton, is enlarg- 
ing their elevator at this station. New 
equipment will consist of a Bryant hammer 
mill with built-in feeder, a dump truck 
and two clipper cleaners. The firm also 
added a new addition to their elevator at 
Fairgrove. 

Glen S. Wilcox, Elsie, has purchased 
the flour mill formerly operated by Floyd 
W. Bouch. 

Grand Ledge Produce Co., Grand Ledge, 
has installed new feed mill equipment in- 
cluding a hammer mill and feed mixer. 

Hemlock Cooperative Elevator, Hemlock, 
is contemplating a new addition to its 
plant. 

A. G. Finkbeiner & Son, Middleville, 
have constructed a new feed mill. 

Holtrum Coal Co., Tecumseh, is now in 
the feed grinding business. The firm's 
equipment consists of hammer mill, feed 
mixer and sheller. 


F Pecos Valley Alfalfa Mill Gil 
Hagerman, NM. 


TRY OUR 


PECOS SPECIAL 


IT’S BETTER 


Pecos Valley 
Alfalfa Mill Co. 


HOME OFFICE 
HAGERMAN, NBW MEXICO 


‘“‘Where to Stop 
When You Go’’ 


to 
MINNEAPOLIS 


3 Air-Conditioned 
Restaurants 
Minnesota Terrace 
Nationally Known 
Bands and 
entertainments 
*JOLLY MILLER 


—famous bar and grill. 


*COFFEE SHOP 


—fine foods reasonably 
priced. 


600 rooms from $3.00 
HOTEL 


NICOLLET 


(cy Neil R. Messick, Mgr. 


National Hotel 
Management Co., Inc, 
RALPH 
CONNECTING GARAGE 


HITZ, Pres. 


36 @ 


VERTICAL 
FEED » » 
MIXERS 


Fast, thorough 
mixing of all 
feeds... 

at new LOW 
PRICES 


JACOBSON 
MACHINE 
WORKS Inc. 


Minneapolis, 
Minn. 


| 
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holds 


Day 


at amherst 


S part of the program of Farm and 
Home Week at the Massachusetts 
State College, Amherst, July 24 to 28, 
Proiessor Adrian H. Lindsey, head of the 
Agricultural Economics and Farm Man- 
cgement department, conducted a section 
for the feed trade. 

Professor Lindsey began his program by 
reporting on the feed outlook throughout 
the country since June when he observed 
crop conditions in a long trip through the 
western states. Because of large produc- 
tion, he thought, feed would be plentiful 
and prices low. 

The drought was mostly confined to the 
northeastern states where for that reason 
the demand for feed would be large be- 
cause local crops most certainly would be 
short. 

Economist, H. C. Fowler, Rhode Island 
State college, described experiments to 
determine profitable rates of feeding of 
dairy cattle. By means of tabulated 
amounts of hay and various sorts of feeds 
and the resultant production of milk Mr. 
Fowler showed, with many figures, the 
proof of the need of a balanced ration. 
The exact proportions are difficult to de- 
termine as changes in the health of the 
cows on which the experiments were tried 
changed from time to time. The suppliers 
of the various sorts of dairy rations that 
listened to Mr. Fowler could see in his 
figures the need of their particular kind 
of feed and the approximate amounts 
thereof. 

Louis E. Thompson, secretary, Eastern 
Federation of Feed Merchants, spoke on 
the advantages of organization. Other 
trades have their associations in growing 
importance and so should the feed trade, 
Mr. Thompson said. He referred to the 
activities of the Eastern Federation to 
explain that with organization in the retail 
feed trade an association may serve its 
members by sending information to them 
in bulletins. The Federation also sends 
to each of its members an annual sub- 
scription to the Feed Bag. 

“Without organization,” Mr. Thompson 
said, “the trade is mute. With organization 
the trade can speak more effectively to 
public officials than can the individual 
feed dealer. With organization the feed 
trade can make its opinions known to 
national and state legislatures. 

“If the right to free enterprise is to be 
preserved in the feed trade, that trade 
must now organize to demand this right. 
Proper organization and adequate finances 
are necessary to carry on. Independent 
dealers in feeds can help themselves in 
organization in greater strength than they 
can as rugged individualists.” 

Mr. Thompson enumerated the recom- 
mendations that the Eastern Federation 
had made to administrative officials of 
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several states, to state legislatures and to 
the congress. 

“If the feed men of New England are 
not able to maintain an organization, their 
next best chance to obtain the advantages 
of organization is to affiliate with the 
Eastern Federation, Mr. Thompson sug- 
gested. - 


Henry T. Raymond, Jr., operator of a 
feed business, Raymond Bros. & Co., 
Natick, Mass., having by his methods of 
controlling credit, attracted the attention 
of the extension agent of the college, and 
upon invitation from Professor Lindsey, 
came to the meeting to describe the Credit 
system used by his firm. 


from us. 


ry Our Specialized Service 
for Feed Manufacturers 


As millers of grain specialities for feed manu- 
facturers we offer you individual, personal- 
ized service which guarantees satisfaction. 
Next time you are in the market for any of table Rolled Oats 
the products listed here let us furnish your Feeding Rolled Oats 
requirements. Our fast service and quality Feeding Oat Meal 
products make it worth your while to buy Oats 


FAST SERVICE 


FRUEN MILLING CO. 


MINNEAPOLIS, MINN. 


Steel Cut Oat Groats 
Pulverized and Bolted 


Whole Oat Groats 

Steel Cut Wheat 

Ground Oat Groats 

Oat Mill Feed 

Oat Mill Feed with 
Molasses 


Steam Crimped Oats 
Steam Rolled Barley 


SOYBEAN 


“SUPER - 
41% 


“EXPELLER” PROCESSED 
NUT-LIKE FLAVOR 
HIGHLY PALATABLE 
HIGHLY DIGESTIBLE 


MANUFACTURED BY 
THE TOLEDO SOYBEAN PRODUCTS CO. 


Plant and Office: 215 Pontiac St., Toledo, Ohio 
Phone Pontica 3434—3435 


OIL MEAL 


NO OBLIGATION 


value of Kelly-Duplex Equipment. 
chine you need 


elevator. See 
how smooth it | 
runs and the 
high quality 
work it does. g 
If you are not 
more than 


every way you 


turn it and re- 


made promptly 


Try KecoeaiteX in Your own Mill 


Installanyma- § The Duplex Mill & Mfg. Co., 
in your mill or © Dept. B-939, Springfield, Ohio 


1 Kelly-Duplex equipment checked below: 


‘a O Corn Cutter & Grader 
pleased in i OO Ear Corn Crusher & Feeder 0 Chain Drag 


are free to ree | NAME 
fund will he i ADDRESS _..... 


(Fill In — Mail Today) 


Send full information about your cost-saving 


Feed Mixer o Hammermill 


O Corn Sheller 
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FEED 
MIXERS 


Replaces Dried Buttermilk 
and Dried Skim Milk in 
Your Feed Formulas 


Melkcentrate is a 
specially prepared 32% 
concentrate made from 
dried blood, processed into 
desirable cereal ingredients 
and balanced with dried 
buttermilk and dried whey. 


Used Just Like 
Dried Milk Products 


Write for Descriptive Circular 


RYDE & COMPANY 


5425 W. Roosevelt Rd., Chicago, Ill. 


DENVER 
ALFALFA 


MEAL 


Green 
Fresh 


Nutritious 


ALL GRADES and GRINDS 


The Denver Alfalfa 


Milling & Products Co. 
LAMAR, COLO. 


Merchants Exchange 
ST. LOUIS 


Douse to Head New 
Elevator Corp. 


Santa Fe Elevator Corp., Chicago, has 
taken over the lease of the 1,800,000 bu- 
shel Santa Fe elevator which will be oper- 
ated under the difection of Orrin S. Douse 
and Wallace Templeton. 

Mr. Douse was formerly vice president 
of the Stratton Grain Co., Milwaukee, with 
offices at Chicago. He is president of the 
new firm. Mr. Templeton who will serve 
as vice president and treasurer is a part- 
ner in J. S. Templeton Sons, well known 
Chicago grain firm. 

In addition to Mr. Douse and Mr. Tem- 
pleton, directors of the new firm include 
Kenneth Templeton, president of the Chi- 
cago Board of Trade for the past three 
years and now second vice president, and 
George Altorfer, a partner in the Temple- 
ton firm. 

The new company will handle rail, 
barge and lake shipments and will do 
general merchandising through the Santa 
Fe elevator. 

William C. Enke, Jr., recently appointed 
vice president to succeed Mr. Douse, will 
direct the Stratton Grain Co. office at Chi- 
cago. The firm will continue the operation 
of the Schneider, Ind., terminal in the 
Chicago switching district. 


@ WALTER UEBELE, Burlington Feed Co., 
Burlington, Wis., underwent an operation 
August 15 at the Augustine hospital, Chi- 
cago. He is showing rapid improvement. 


“BIG CHIEF” 


HAMMER MILL= 
ORIGINAL —NOT COPIED 
For six years we have 
been making ball-bear- 
ing Crusher Feeder— 
Six seconds for screen 
change — Triple Pro- 
tection Magnetic Sep- 
arator and Two Shear 
Pins. 
Write Us For 
3 True Facts 


SAVE? 


time and money by sending your trucks 
to our feed warehouses. 


CORN DISTILLERS GRAIN 
LINSEED OIL MEAL 
SOY BEAN MEAL 
BUTTERMILK POWDER 
BREWERS GRAINS 
MALT SPROUTS 
and 103 other Feeds 


FEED SUPPLIES, INC. 


West Allis—1637 South 83rd St. 
No. Milwaukee—3328 W. Cameron Ave. 


FOR FEED MIXING 
TANK CARS - BARRELS - DRUMS 
QUALITY AND SERVICE UNEXCELLED ‘ 
FROM NEW ORLEANS AND SEABOARD 


e38 e 


98% Calcium Carbonate 


REGULAR 
ELECTRO [free-flowing] 
1ODIZED 

MANGANESED 
lODIZED-MANGANESED 
DUSTLESS 
PELLET MACHINE 


The Calcium Carbonate Co. 


42 E. Ohio Street CHICAGO, ILL. 
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CUSTOM MILLERS SUPPLY CO., Monmouth, Ill. | | = 
FREON 
» 
<5 SUGAR CANE 
NATIONAL MOLAWE/ 


@ ROQUEMORE, general sales 
ma uger, Arcady Farms Milling Co., Chi- 
cacy, returned recently with his wife from 
a v«cation trip through the East. His tour 
inc. ided the World's Fair and other points 
of .rterest. Mr. Roquemore took his movie 
car. era with him and he plans to show 
his friends some interesting color motion 
pictures. 


MANGANESE BOOKLET 

Harshaw Chemical Co., Cleveland, Ohio, 
has issued a new booklet explaining the 
value of manganese in animal, soil and 
plont nutrition. It contains information on 
the manganese deficiencies in feedstuffs 
and a number of analyses of interest to 
feed dealers. Copies may be obtained 
free by writing the company at Cleveland. 


SUCCEEDS REX WALDEN 

C. T. Kayhart, associated with the Corn 
Products Sales Co., New York, since 1906, 
has been appointed head of the feed de- 
partment to succeed the late Rex P. Wal- 
den. He served for many years as first 
hand assistant to Mr. Walden and is a 
familiar figure in the trade. 

EXPANDING PLANT 

Arvey Corp., Chicago, has purchased 
135,900 square feet of additional property 
which will be utilized for expanding its 
plant at 3462 N. Kimball avenue. Vita- 
pane, a product used as a glass substitute 
for poultry houses, is manufactured by the 
firm and marketed through feed dealers. 


ESTABLISHED 1889 


REG, U S. PAT. OFF. 


Other “NOPCO” Products 


Guaranteed to contain 1500 
U.S.P. units of Vitamin A and 
200 A.O.A.C. units of Vitamin 
D per gram. 


STANDARDIZED COD LIVER OIL 


A “double-duty” oil which provides adequate Vitamins 


“NOPCO”* Cod Liver Oil 
850 U.S.P units Vitamin A, 85 
A.O.A.C. units Vitamin D per gram. 

“NOPCO XX’’* 
Fortified Cod Liver Oil 


3000 U.S.P. units Vitamin A, 400 
A.O.A.C. units Vitamin D per gram. 


A&D for your feeds in dependable, economical form 
—plus the smell and taste of straight cod liver oil which 
many feeders desire. 


*Trade-marks of 


NATIONAL OIL PRODUCTS COMPANY 


ESSEX STREET, HARRISON, NEW JERSEY 


Order a Mixed Car of 


Golden Loaf Flour 


(The Flour with the Vim and Pep left in) 


(lligher in Protein) 
gS 


Z. TENNANT & HOYT Co. 


LAKE CITY, MINN. 


FREDMAN BAG CO. 
MILWAUKEE, WIS. 
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Wooster Brand 
Soybean Oil Meal 


41% Protein 
4% Fat 


Expeller Improved 
Processed Quality 


You Will 


SOYA PROCESSING CO. 


505 PALMER ST. TEL. 59 
WOOSTER, OHIO 


Out of the Sea! 


come 
STRENGTH, STAMINA 
POWER 


Add These “POWER FACTORS” 
TO YOUR FEEDS BY USING 


LIFE FROM THE SEA 


Your Feed Merchandising support- 
ed by our Research Laboratory — 
Farm proved Formulas—National 
Advertising—Your own individual 
Advertising—A tested and proved 
Sales Building Plan. All of these 
advantages help you build your 
feeds, your brand, your name in 
your own trade area. Write for 
complete FREE details. 


PHILIP R. PARK, Inc.| 


Dept. FB-9, 608 S. Dearborn St., 
Chicago, Ill. 


Mfg. Plant: San Pedro, Calif. 


| 
| 

He, 

‘oaf - 

BURLEY CLEA 2 

TWINES, 
| 
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Service department for our readers, Low 
Rates: 35c per line; minimum, four lines 
including heading. Figure approximately 
seven average words per line. 


FOR SALE 
No. 10 Monarch Ear Corn Crusher, right hand 
with pulley. Used only four months. Like new. 
Madison Milling Co., Madison, Minnesota. 


WANT TO RENT 
Feed Milling Plant, or would consider wage 
proposition. Ten years’ experience. Write Box 
60, Simpson, Minnesota. 


FOR SALE 

1 ton vertical mixer demonstrator complete 
with motor floor level feed. 

1 corn cutter with grader and aspirator, 2,000 
to 3,000 lbs. capacity per hour. 

1 Sprout Waldron double runner attrition mill, 
belt drive 22 in., rebuilt, $125.00. 

INDUSTRIAL EQUIPMENT CO. 

720 N. Jefferson St. Milwauke, Wis. 


GRAIN ELEVATOR FOR SALE 
Good location—price right. P. J. Miller, Sher- 
wood, Wisconsin. 


HAMMER MILL FOR SALE 
Complete with 30 H. P. G. E. motor, all 
switches, wiring and cyclone. Bargain. If in- 
terested write Pound Feed Mill, Pound, Wis. 


FEED MIXER FOR SALE 
One ton capacity—floor level feed—has motor 
—latest style machine—used short time. Write 
CD-116, % The Feed Bag, Milwaukee, Wis. 


CORN CRACKER AND GRADER FOR SALE 

Cutter —- grader — polisher—-aspirator, one ton 
per hr. A-1l condition, guarantee. Write CM-116, 
% The Feed Bag, Milwaukee, Wis. 


HAMMER MILL FOR SALE 
Has 30 H.P. motor— used only short time. 
Like new. Bargain for cash. Write MM-116, ™% 
The Feed Bag, Milwaukee, Wis. 


@ E. M. DEMBERGER on August 2 cele- 
brated his first anniversary as southeast- 
ern Pennsylvania representative for the 
Pratt Food Co., Philadelphia, as well as 
his birthday. He has been associated with 
the company for 16 years. 


ADD NEW SOURCE 

Calcium Carbonate Co., Chicago, is now 
producing Electro Calcium at its St. Gene- 
vieve plant to better serve its customers 
in southeastern Missouri, southern Illinois 
and Indiana and the South. Electro, new 
finely ground calcium carbonate, was 
developed in the firm's laboratories and 
introduced to the trade four years ago. 
In addition to St. Genevieve, it is now 
available from plants at Quincy, IIl., Han- 
nibal and Carthage, Mo., and Weeping 
Water, Neb. 


TO KANSAS CITY 

F. C. Greutker, Jr., associated with the 
St. Louis office of the Cereal By-products 
Co. since 1936, has been appointed 
manager of the Kansas City, Mo., office. 
He replaces J. T. (Tom) Sexton who has 
resigned to enter business for himself. 
Mr. Greutker is a son of Frank C. 
Greutker,Sr., who has served as manager 
of the Cereal By-products’ Buffalo office 
for many years. 


Deutsch & Sickert Co. 


741 N. Milwaukee Street 
Milwaukee, Wisconsin 


« 
Norge Pure Cod Liver Oil 
Staley’s Corn Gluten Feed 
Staley’s Soybean Oil Meal 
Big Chief Meat Scraps 


Grain Feed Hay 


Vitamin A deficient feeds cause large losses 
from poor fertility, small weak litters, 
stunted growth, low milk and egg produc- 
tion, infections, etc. 


GENUINE CARROT OIL 
will work wonders in all vitamin A de- 
ficient feeds. Why take a chance? 

Nutritional Research Associates, Inc. 
Department 10, South Whitley, Indiana. 


HAY FOR SALE 


Timothy and mixed hay for sale. Baled. Car- 


lots. LINCOLN MILL, MERRILL, WIS. 


@ JOHN E. GREIG and Stockdale & 
Brackett grain companies, operating eleva- 
tors at Estherville and Superior, Ia., have 
combined and will operate as Greig & 
Co., Inc. The firm will handle grain, feeds, 
coal and livestock. 


FEED MIXERS SUPPLIES 


Iron-Oxide, Manganese, Sulphur, To- 
bacco Dust, Cod Liver Oil, Yeast, Live- 
stock and Poultry Remedies, Poultry 
Equipment and Tehr-Greeze (Fabric 
Cement). 


VAL-A COMPANY © Chicago, Ill. 


Feeding Oat Meal 
Meat Scraps — Beet Pulp 
Malt Sprouts 
Clo-Trate — Cod Liver Oil 
North East Feed Mill Company 


MINNEAPOLIS MINNESOTA 


ARMOUR’S MEAT SCRAPS 
NOPCO COD LIVER OILS 
MANAMAR—OMALASS 
KELP—STALEY SOYBEAN MEAL 
Maney Brothers Mill & Elevator Co. 


Minneapolis, Minn. 


Midland Hay & Feed Co. 
Beet Pulp and Millfeed 


220-222 Corn Exchange Building 
Minneapolis, Minnesota 


FEEDSTUFFS 


Both Cash and Futures 
DREYER COMMISSION CO. 


(At it since 
Merchants Exchange St. Louis, Mo. 
Board of Trade Bldg. Kansas City, Mo. 


EASTER 


GRAIN ELEVATOR 
CORPORATION 


Receivers, Shippers, Elevator Operators 
CONSIGNMENTS SOLICITED 


Buffalo, N. Y. 


CAPITAL 
FLOUR MILLS, INc. 


QUALITY FLOURS 


MINNESOTA GIRL 
GOOD BREAD FLOUR 


ALSO 
A Complete Line of Mill Feeds 
Office: 


CORN EXCHANGE BLDG. 
Minneapolis, Minnesota 


FRircadway (ress 
435 N. 


SECOND STREET 
MILWAUKEE, WISCONSIN 


© 
We Specialize in 
High Grade Color Printing 
Catalogs and Trade Publications 


Chemical 
Vitamin- Assays 


A.B, C.E.G. 


RELIABLE RESULTS 
REASONABLE PRICES 


OTTO F. UNGNADE 
Consulting Chemist 
2212 Gay Street, Fort Wayne, Ind. 
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FOND DU LAC 


NO-MILK CALF Foop 


Farmers have raised better calves and hogs on No- 
Milk Calf Food for the past 54 years. It is handled 
by more than 1100 dealers who have found No-Milk 
a constant source of profit through satisfied customers. 
You, too, can cash in on the popularity of No-Milk. 
Write today for full information and prices. 


NATIONAL FOOD COMPANY 


D. R. MIHILLS, Prop. 


WISCONSIN 


CHAMBER OF COMMERCE 
BUFFALO, N. Y. 


CLO-TRATE 


Cod Liver Oil fortified in 
vitamins A and D. 


Distributors of: 
C-A WOOD PRESERVER SUNSET BRAND FEED 


(Carbolineum America) 


“ALL YOUR NEEDS IN GRAIN OR FEEDS” 


Sunset Feed & Grain Co., Inc. 


FEED e 


BRANCH OFFICE 
MIDDLETOWN, N. Y. 


(an exclusively milk product) 


Pure, honest, anthracene oil. High in flavin, milk albumen, 
The most permanent 
mite preventative 
The only carbolineum guar- 
anteed by affidavit. 


WRITE US FOR FURTHER INFORMATION 


oultry 


and milk minerals. 
nown. 


Am: ican Dairies, Inc 29 
Am. ican Dry Milk Inst 
Arc dy Farms Milling Co 24 
Arrcur & 
Bro: iway Press. ........... 40 
Bur je Elevator Corp........ 23 
Calcium Carbonate Co 38 
40 
Cereal Grading 23 
Classified Advertisements 40 
Cleland Mfg. Co 22 
Corn Products Sales Co 34 
Custom Millers Supply Co................:sscscssssssses 38 
The Day Co — 22 
Denver Alfalfa Milling & Products Co........... 38 
Des Moines Oat Products Co........cccccceseeeeeee 18 
Diamond Huller Co ie 32 
Dreyer Commission Co 40 
Duplex Mill & Mfg. Co 37 
Eastern Grain Elev. Corp...............sssssssscesees 40 
Excelsior Milling Co se 
Feed Supplies, Inc 38 
Franke Grain Co..... 5 
Fredman Bag Co..... 39 
Froedtert Grain & Malting Co... 5 
Fruen Milling Co......... 37 
J. J. Gerber Sheet Metal Works............0....00.. 23 
Hart-Carter Co. .... 23 
Hiawatha Grain Co....... 23 
Hixon Gannon Co., Inc 22 
Hogenson Construction 23 
R. R. Howell Co iP 
Hubbard Milling Co 6 
T. E. Ibberson.... 20 
Iodine Educational Bureau 36 
Iowa Feed Corp 18 
A. E. Jacobsen Machine Works, Inc............... 36 
Jersee Co. 35 
King Midas Flour Mills 44 
La Budde Feed & Grain Co.............ccccsssccssosses 30 
Lapp Laboratories atin 5 
Larrowe Milling Co 41 
Limestone Products Corp. of America............ 5 
Maney Bros. Mill & Elevator Co.........cccee 40 
Mathieson Alkali Works ae 
Midland Hay & Feed Co 40 
Morton Salt Co 42 
Mutual Fire Prevention Bureau.............::.:00 42 
Napthole, Inc. 10 
National Food Co 41 
National Molasses Co 38 
National Oil Products Co 39 
New England By-Products Corp...........ccc:00 26 
Nicollet Hotel 36 
Northeast Feed Mill 40 
Northern Milling Co ae 
Nutritional Research Associates..................... 40 
Oyster Shell Products Corp..................ssssssssees 33 
Phillip R. Park, Inc 39 
Pecos Valley Alfalfa Mill Co... 36 
Chas. Pfizer & Co 34 
Purina Mills, Inc 
Quaker Oats Co 27 
The Riebs Co 42 
Ryde & Co 38 
Dr. Salsbury’s 16 
Sargent & Co 13 
Soya Processing 39 
E. R. Squibb & Sons 15 
A. E. Staley Mfg. Co 35 
A. L. Stanchfield & Co 22 
Stratton Grain Co ae 
Strong-Scott Mfg. Co 3 
Sunset Feed & Grain Co 41 
Swift & Co 41 
Tennant & Hoyt Co 39 
Tobacco By-Products & Chemical Corp......... 8 
Toledo Soybean Products Co.........ccccsceceseseesees 37 
Otto F. Ungnade 40 
Val-A Co. 40 
Van Dusen-Harrington Co 22 
Wabasha Roller Mills Co 2 
Waterloo Mills Co 18 
Werthan Bag Corp 32 
White Laboratories, Inc 43 
Wilson & Co 33 


Firms that spend money to build good will are 
less likely to do anything that might nullify the 
effect of their advertising than firms making no 
such investment. It will pay readers to trade with 
The Feed Bag advertisers. 
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A WORD TO THE WISE 


ARRO Feeds give 

satisfaction because they 
help feeders get the results 
they want in health, economy 
and profit. You benefit through 
steady repeat business and 
increased sales. 


Write now for complete 
information about Larro’s 
year-round sales and advertising 
program, and how it can help 
your business. A postal card will 
bring full details. No obligation, 
of course. 


LARROWE MILLING COMPANY 
(Trade Name) 


Division of General Mills, Inc. 
Detroit, Michigan 


SWIFT & COMPANY 


SOY BEAN MILL 


CHAMPAIGN, ILLINOIS 


Pure old 
process 41% 
protein 
guaranteed 


Phone 
Write 
Wire 

For Prices 


Manufacturers of 


SWIFT'S 


SOY BEAN OIL 


MEAL 


te, 
Advertise 
| 
re 
ows 
EAN 
« : 
100 wer 
> MEM 


RIEBS VIEW 


Vol. 7, No. 9 September, 1939 Milwaukee, Wis. 


Barcey SEASON IS HERE 
TAKING CHANCES 
Rices GETS YOU TOP PRICES 

Les US HANDLE 

Every CARLOAD 


Your BE SATISFIED 


INSURE WITH 


“THE MILL MUTUALS" 


They Have Devoted Years of Study 
To Your Insurance Problems 


Millers National Insurance Company 
CHICAGO, ILLINOIS 


Michigan Millers Mutual Fire Insurance Co. 
LANSING, MICHIGAN 


Millers Mutual Fire Insurance Ass‘n of Illinois 
ALTON, ILLINOIS 


Mill Owners Mutual Fire Insurance Company 
DES MOINES, IOWA 


Grain Dealers National Mutual Fire Insurance Co. 
INDIANAPOLIS, INDIANA 


Pennsylvania Millers Mutual Fire Insurance Co. 
WILKES-BARRE, PA. 


Millers Mutual Fire Insurance Company 
HARRISBURG, PA. 


Millers Mutual Fire Insurance Company of Texas 
FORT WORTH, TEXAS 


Western Millers Mutual Fire Insurance Company 
KANSAS CITY,” MO. 


National Retailers Mutual Insurance Company 
CHICAGO, ILLINOIS 
For Fire Prevention Engineering Service On 
Mills And Elevators 


Address the 


Mill Mutual Fire Prevention Bureau 


400 WEST MADISON STREET 


e42e 


CHICAGO, ILLINOIS 


MORTON'S SALT 


Highest Quality 


| 


Prompt Service 


=] 
=| 
i= 


MORTON SALT COMPANY 


MILWAUKEE WISCONSIN 


MALT 
SPROUTS 


FEED BARLEY y 


/ 


Always Available 


FROEDTERT 


MILWAUKEE 
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Solid Gold or Plated ? | 


in determining food qualities, but you don’t employ it to 
assay metals or to test the vitamin A and D content of oils. 


Should you question a manufacturer’s unitage claims, scientific 
tests may be made. But such tests are inconvenient and costly 
when applied to every shipment of oil received. To be sure of 


consistent uniformity you are often obliged to rely upon the 
integrity of the makers. 


CLO-TRATE is manufactured under pharmaceutical standards 
as exacting as those applied to oils for human consumption. It is 
rigidly tested . . . physically, chemically, biologically ... in our 
own well-equipped laboratories. Thus you can use CLO-TRATE 
with the utmost confidence, certain that the vitamin A and D 
content of every batch measures up in all respects to its guarantee. 


CLO-TRATE provides dependable vita- 
min A and D fortification for your feeds. 


WHITE LABORATORIES, INC. 


Manufacturers of Vitamin Products 


NEWARK NEW JERSEY 


/ OUR tongue won't tell you much. Taste is an excellent 


FORTIFIED 


IN 
VITAMINS 


CLO-TRATE 


is guaranteed to contain not iess 
than 3000 U.S.P. units of vitamin 
A and 400 chick units of vitamin 
D per gram. 


CLO-TRATE 200 


is guaranteed to contain not less 
than 1500 U.S.P. units of vitamin 
A and 200 chick units of vitamin 
D per gram. 
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POULTRY 
MASHES RATION 


KING MIDAS KING MIDAS 


& 
“ 


Not a Golden Promise of Profits but a Sound 
Program for Building a Profitable Business 


IF YOU are a dealer and are thinking of ways to improve your position, the King Midas 
franchise in your town is your logical choice NOW. King Midas policies and the King 
Midas program offer the nearest thing to security in your job 
of building safely for the future. Popular King Midas flour . .. 
Mill-feeds for King Midas customers . . . Prepared Feeds, Grain 
and Mixed Feeds . . . Concentrates, with a workable mixing 
plan . . . these advantages of King Midas mixed-car service 
present a live opportunity for dealers who look to the future 


TODAY. 
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